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COMPETITOR PROFILES 


The profiles of the various competitors were developed from information 
found in the public press (trade journals, newsletters, and newspapers, 
etc.). An attempt was made to keep the information relatively current by 
using sources generally in the 1982 - 1987 period. It should be understood 
that the profiles are like a patchwork quilt, in that they are put together 
from “bits-and-pieces" and some guess work. 

R. J. REYNOLDS TOBACCO - U.S.A. 


Reynolds' domestic tobacco research and development organization 
appears to be similar to Philip Morris'; Their 1985 R&D budget is estimated 
at $50 - $60 million. 

The Bowman Gray Research Center in Winston-Salem has been variously 
reported to have between 500-600 employees. The R&D organization appears to 
be grouped into the following areas: 

Fundamental R&D 

Applied R&D - technology integrators, trouble shooters 

Branded R&D - marketing dept, identified need 

Agricultural programs 

Process R&D 

A recent article in the Winston-Salem Journal (5/5/87) noted that 
Reynolds was building an $8.5 million R&D building near the Bowman Gray Tech 
Center. The expected.completion date for the 30,000 square foot facility is 
1988. It will be staffed with employees from the "cramped technical 
center”. The entire technical center has 650,000 square feet of lab and 
office space. Original cost was put at $56 million. In 1985, 700 people 
worked at the center. The article also indicated that Reynolds was 
increasing the budget of the tobacco unit, particularly for new product 
technology. 

A 1982 article reported that R. J. Reynolds Tobacco Co. had 11,650 full 
time employees in - cigarettes, smoking tobacco, chewing tobacco, and little 
cigars. Since then they have sold off their chewing tobacco, smoking 
tobacco and little cigar businesses. 

According to the same article they have 12 manufacturing facilities and 
more than 120 warehouses in Winston-Salem. 

In Lexington, Kentucky, RJR is reported to have 1 greenleaf stemmery 
and redrying plant combination and 36 warehouses. 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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Table 2. Estimated Results of RJR Nabisco (dollars in millions} 0 


Revenues: Tobacco 
Domestic 
Foreign 
Total Tobacco 
Foods and Beverages(b) 
Total revenues 

Operating income: Tobacco 
Domestic 
Foreign 
Total Tobacco 
Foods and Beverages(b) 
Total operating income 

Nonoperating income(exp.) 
Corporate expense 
Interest expense 
Other incomefexp.) 

Total nonoperating 

Pretax earnings 
Taxes 

Net income 

Preferred dividends 
Available for common 

Earnings per share 
Average shares Cm////ons) 

Operating margins(%) 

Tobacco 

Domestic(E) 

Foreign(E) 

Total Tobacco 
Foods and Beverages 
Total operating margin 

Pretax margin 
Tax rate 
Net margin 


1985 . > 1986(E) 1987(E) 

Yr-to-Yr_ __Yr-to-Yr Yr-to-Yr 


Amt(S) 

Chg 

Amt($) 

5.717 

4 

6.050 

2,345 

0 

2,840 

8,062 

3 

. 8,890 

8,533 ’ 

66 

10,410 

16,595 ’ * 

28 

19,300 

1,273 

16 

1,390 

210 

2 

270 

1,483 

14 

1,660 

763 

97 

990 

2,246 - 

33 

2.650 

-83 

12 

-115 

-356 

90 

-570 

47 

-61 

60 

-392 

178 

-625 

1,854 

19 

2.025 

853 

20 

918 

1,001 

19 

1,107 

91 

63 

115 

910 

16 

992 

3.60 

29 

3.95 

252.9 

-10 

251.0 


22.3 

23.0 

9.0 

9.5 

18.4 

18.7 

8.9 

9.5 

13.5 

13.7 

11.2 

10.5 

46.0 

45.3 

6.0 

5.7 


% Chg 

Amt(S) 

% Chg 

6 

6.450 

7 

21 

3,125 

10 

10 

9,575 

8 

22 

11,000 

6 

16 

20,575 

7 

9 

1,515 

9 

29 

305 

13 

12 

1,820 

10 

30 

1,065 

8 

18 

2,885 ' 

9 

39 

-130 

13 

60 

-550 

-4 

28 

10 

, -83 

59 

-670 

7 

’ 9 

2,215 

9 

8 

969 

6 

11 

1.246 

13 

26 

42 

-63 

9 

1,204 

21 

10 

4.80 

21 

-1 

251.0 . 

23.5 

9.8 

19.0 

9.7 

14.0 

10.8 

43.7 

6.1 

0 


- Estimated and Recent Quarterly Results - 


1985 
Revenues 
Pretax income 
Pretax margin(%) 
Taxes 

Tax rate(%) 

Net income 
Earnings per share 

1986(E) 

Revenues 
Pretax income 
Pretax margin(%) 
Taxes 

Tax rate(%) 

Net income 
Earnings per share 
Yr-to-yr % change 


1 Qtr 

2 Qtr 

3 Qtr 

4 Qtr 

2,898.0 

3,404,0 

4,764.0 

5,529.0 

347.0 

422.0 

618.0 

580.0 

12.0 

12.4 

13.0 

10.5 

165.0 

194.0 

361.0 

246.0 

47.6 

46.0 

58.4 

42.4 

172.6 

228.0 

257.0 

334.0 

0.66 

0.86 

0.91 

1.17 

4,620.0 

. 5,287.0 

4,738.0 


371.0 

513.0 

507.0 


12.0 

9.7 

10.7 


165.0 

237.0 

223.0 


47.6 

46.2 

44.0 


206.0 

- 276.00 

284.00 


0.66 

0.99 

1.03 

1.42 

... - 0.0 

15.1 

13.2 

21.4 


Source: Company's annual and quarterly reports. 

(E) Kidder, Peabody & Co. Incorporated estimates. 

(a) Except per-sha re data. 

(b) 1986 data reflects full ownership of Nabisco Brands and com 


plete elimination of KFC Corporation. 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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Horrigan 

V.P. Chrmn- R.J.R. Nabisco & CEO 
R.J.R. Tobacco 


F. Hudnall Christopher 
Exec. V.P. Mfg. £ Tech. 
R.J.R. Tob. Co. 

(new) 


Gerald H. Long 
Pres. & CEO 
R.J.R. Tob. USA 


G.R. DiMarco 
Sr. V.P. R&D 
R.J.R. Tob. USA 


Wolfgang Dahne 
V.P. R&D 

R.J.R. Tob Int'1, 


Joe F. Morgan 
V.P. Engineering and 
Facilities Dev. 
Reynolds Tob. Co. 


Lester W. Pullen 
Chrmn. £ CEO 
R.J.R. Tob. Int'l. 
Inc. 


Richard A. Kampe 
Pres. R.J.R. Tob. Dev. 
( ne w) 

(oversee New Product 
Dev. for Domestic £ 
Int'l* Businesses) 


Gerald R. Gunzenhauser 
Sr. V.P. Finance 
R.J.R. Tobacco 


Wayne W. Juchatz 
Sr. V.P. £ Gen. Counsel, 
Reynolds Tobacco USA 
(new) 


Victor M. Lynn 
R.J.R. Tobacco Co. 

Sr. V.P. Business Planning 
(new) 


S6T8CSTZ0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 



R: REDACTED MATERIAL 


Subject: .FLOYD HUDNALL CHRISTOPHER, JR.: A BIOGRAPHY 


The following is a complete biography on Floyd H. Christopher, 
Or.: 


PERSONAL: 

EDUCATION: 

MAJOR: 


REDACTED ' 

BSChE, University of Virginia, 1955 
MS, Massachusetts Institute of Technology, 
1959 ' • 

Chemical Engineering 


WORK HISTORY: .United States Navy/Lt. Jg.; 1955-57 

R. J. Reynolds Industries/RJR Archer, Inc./ 
from plant manager to chief 
executive officer, 1959-81 
R. J. Reynolds Tobacco Company/senior 
vice-president, 1981-83 
R. J. Reynolds Tobacco Company/executive 
vice-president/manufacturing & 
technology, 1983-present 
R. J. Reynolds Industries/RJR Archer, Inc./ 
director, 1979-present 
R. J. Reynolds Tobacco Company/director, 
1981-present 


CONCURRENT 

POSITIONS: 


MEMBERSHIP: 
PRESENT ADDRESS: 


United Way Forsyth County/board of directors, 
1978-present 

Children’s Center for the Physically 
Handicapped/board of directors 
Wake Forest University/board of visitors 
Sweet Briar College/board of overseers 

Aluminum Association (director 1979-81) 

Home REDACTED 


Office: R. J. Reynolds Tobacco Company 
401 N. Main Street 
P. 0. Box 2959 
Winston-Salem, NC 27102 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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R: REDACTED MATERIAL 


Subject: .G. ROBERT DIMARCO: A BIOGRAPHY 


The following is a complete biography on Dr. G. Robert 
DiMarco from the AMERICAN MEN & WOMEN OF SCIENCE (1986): 


PERSONAL: 


kEDACTED 


EDUCATION: 

MAJOR: 


BS, Rutgers Universrty, 1954 
PhD, Rutgers University, 1959 

Plant pathology 


WORK HISTORY: 


CONCURRENT 

POSITIONS: 


MEMBERSHIPS: 


Rutgers University/from assistant 
professor to professor/ 
food science, 1959-74 
General Foods Corporation/director/ 
basic & health science, 

1975-77 

General Foods Corporation/director/ 
central research, 1977-82 
R. J. Reynolds Tobacco Company/from 
vice-president to senior 
vice-president/research & 
development, 1982-present 


Rutgers University, Cook College/ 

Honorary professor/food science, 
1975-present 

National Research Council, Military 
Personnel Supplies/committee . 
member/aWi sory board, 1978-81 
Food Industry Liaison Advisory Panel/AMA, 
1978-present 

REDACTED 


RESEARCH: Research administration in nutrition; 

physiology, biochemistry; physical 
chemistry; engineering; research from 
very basic to totally applied 

PRESENT ADDRESS: R. J. Reynolds Tobacco Company 

Technical Center B16 
Winston-Salem, NC 27102 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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R: REDACTED MATERIAL 


Subject: .WILLIAM M. HILDEBOLT: A BIOGRAPHY 


The following is a complete biography on Dr. William M. 
Hi!debolt from WHO’S WHO IN TECHNOLOGY (1986): 


PERSONAL: 


' REDACTED-' 


EDUCATION: 

WORK HISTORY: 


MEMBERSHIPS: 


BS, Ohio State University, 1966 
MS, Ohio State University, 1967 
PhD, Ohio State University, 1969 

Ohio State University/professor/ 
food techno!ogy 

Campbell Soup Company/vice^president/ 
product technology, prior 
to 1985 

R. 0. Reynolds Tobacco Company/vice¬ 
president/research & 
development, 1985-present 

HsIDACTED 


RESEARCH: Food science; new products process 

development 

PRESENT ADDRESS: R. J. Reynolds Tobacco Company 

Bowman Gray Technical Center 
Reynolds BlvcL— 

Winston-Salem, NC 27105 


Subject: .VICTOR M. LYNN: A BIOGRAPHY 


Victor M. Lynn is not listed in any of the standard 
biographical directories. 

According to news releases in March 1987, Victor M. 

Lynn, 60, joined R. J. Reynolds Tobacco Company as 
senior vice-president of business planning, a new 
post. He was previously senior vice-president 
management representative heading up RJR Nabisco’s 
Heublein business at McCann-Erickson, New York. 

Lynn’s present address is: R. J. Reynolds Tobacco 
Company, 401 North Main Street, Winston-Salem, NC 27102. 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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Subject: .WOLFGANG D. DAEHNE: A BIOGRAPHY 


Wolfgang D. Daehne is not listed in any of the standard 
biographical directories. 

According to the various tobacco literature, he was named 
vice-president of research and development at R. J. Reynolds 
Tobacco Company International, Inc. in 1982 and continues 
to hold this position. 

Daehne joined Reynolds in 1976 as director of leaf/research 
at R. J. Reynolds Tobacco GmbH in Cologne, West Germany. He 
was promoted in January 1979 to director of leaf in Europe/ 
Africa/Middle East headquarters in Geneva, Switzerland. He 
later became vice-president of operations of this headquarters. 

His present address is: R. J. Reynolds Tobacco International, 
Inc., 401 North Main Street, P. 0. Box 2959, Winston-Salem, 

NC 27102. 


Subject: .RICHARD A. KAMPE: A BIOGRAPHY 


Richard A. Kampe is not listed in any of the standard 
biographical directories. 

According to news releases in March 1987, RJR Nabisco 
created a third operating unit at R. J. Reynolds Tobacco 
Company called R. J. Reynolds Tobacco Development 
Company. This unit is intended to foster better coordination 
in new product research and development. 

Richard A. Kampe, 41, was promoted to head this new unit 
as president. He was previously executive vice-president 
of marketing for R. J. Reynolds Tobacco USA. 


Subject: .ERNEST S. FARRIER: A BIOGRAPHY 


Ernest S. Farrier is not list in any of our standard 
biographical directories. 

A news release in September 1986 stated that Ernest 
S. Farrier had been advanced to master research and 
development engineer in the research and development 
department of R. J. Reynolds Tobacco Company. 

Farrier joined Reynolds Tobacco in 1984 as a senior 
research and development engineer. Before joining 
Reynolds, he was senior group leader of a technical 
staff at Union Carbide, the chemical company. 

Source: https://www.industrydocuments.ucsf.ed Ydocs/kfklOOOO 
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■-•■off-hours by camera-equipped 
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. of the 50 product-liability suits* 
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the results of their own research'" 
/m smoking’s effect on health. 
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.. the Tobacco Products Liability? 

: Project.'V 

But Reynolds president Gerald ' 
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the domestic cigarette market^ 
was the major impetus behind the;. 

; research and development center. 

/ “In the years to come, market^. 
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Source: https://www.industrydocuments.ucsf.edu/docs/kfkl0000 






BROWN & WILLIAMSON 


SEE THE ATTACHED ADVERTISING AGE PROFILE 

Within the past few years B&W has closed its cigarette 
manufacturing facilities in Louisville, Ky. and Petersburg, Va. and 
consolidated production at its Macon, Ga. plant. Their R&D budget in 
1985 was estimated to be between $20-$25 million. In 1984 B&W announced 
that they would "centralize and expand" their R&D facilties in a vacant 
Louisville building that formerly housed its world headquarters. A 
company official said the expanded facilities would be devoted to 
”sci.entific research in the tobacco field," especially relating to the 
development of new brands. The building to be renovated has 300,000 
sq. ft. and will be called the Hill Street Technical Research Center. It 
will house about 400 employees. 


Source: https://www.industrydocuments.ucsf.edu/docs/kfkl0000 
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Table 4. Estimated Results of B.A.T. Industries (pounds in millions)* 


1985 1986(E) 1987(E) 

Yr-to-Yr _ _ Yr-to»Yr _ _YMo-Yr 



Amt 

% Chg 

Amt 

% Chg 

Amt 

% Chg 

Revenues 







Tobacco 

6,154 - 

-11 

7400 

20 

8200 

11 

Retailing 

3,914 ■ 

-13 

3,425 

-12 

3,400 

-1 

Paper 

1,448 

5 

1625 

12 

1650 

2 

Other 

1,180 

-26 

730 

-38 

1475 

102 

Revenues 

12,696 

-12 

13180 

4 

14725 

12 

Operating income 







Tobacco 

647 k 

-7 

690 

7 

805 

17 

Retailing 

136 

-38 

165 

21 

195 

18 

Paper 

156 4 

8 

210 

35 

240 

14 

Other 

49 

-47 

42 

-14 

50 

19 

Financial services 

137 

10 

225 

64 

270 

20 

Total operating income 

1,125 

-12 

1332 

18 

1560 

17 

Nonoperating income 







Net interest expense 

-120 

100 

-120 

0 

-98 

-18 

Associated companies 

163 

-15 

140 

-14 

160 

14 

Total 

43 

-67 

20 

-53 

62 

210 

Pretax earnings 

1,168 

-17 

1352 

16 

1622 

20 

Taxes 

431 

-19 

500 

16 

594 

19 

Inc incl minority interest 

737 

-16 

852 

16 

1028 

21 

Minority interest 

63 

-29 • 

60 

-5 

60 

0 

Net income 

674 

-14 

792 

18 

968 

22 

Earnings per share 

45.8 

-14 

53.5 

17 

65.0 

21 

Average shares(millions) 

1,472 

1 

1,480 

1 

1,490 

i 

Operating margrns(%) 







Tobacco 

10.5 


9.3 


.9.8 


Retailing 

3.5 


4.8 


5.7 


Paper 

10.8 


12.9 


14.5 


other 

4.2 


5.8 


3.4 


Total operating' margin 

8.9 


10.1 


10.6 


Pretax margin 

9.2 


10.3 


11.0 


Tax rate 

36.9 


37.0 


36.6 


Net margin 

5.3 


6.0 


6.6 



- interim Results - 


1985 1st Half 2nd Half 

Revenues 10650.0 16062.0 

Pre-Tax Income 438.0 730.0 

Taxes . ,174.0. 257.0 

Tax Rate 39.7 35.2 

Net Income 241.0 433.0 

Warnings per share 16.37 29.42 


1986 

Revenues 14830.0 

Pre-Tax Income 539.0 

Taxes 195.0 

Tax Rate 36.2 

Net Income 323.0 

Earnings per share 21.84 

Year to year percent change . . 33 


28.16(E) 

-4 


Source: Company's annual and quarterly reports. 

Note: All data are currency items unless otherwise indicated. 
(E) Kidder, Peabody & co. Incorporated estimates. 

(a) Except per-share data. 


Source: https://www.industrydocuments.ucsf.edu/docs/kfkl0000 
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R: REDACTED MATERIAL 


Subject: .EARL EUGENE KOHNHORST: A BIOGRAPHY 


The following is a complete biography on Earl Eugene 
Kohnhorst from the AMERICAN MEN & WOMEN OF SCIENCE 
(1986): 


PERSONAL: REDACTED 

EDUCATION: * BChE, University of Louisville, 1970 

MChE, University of Louisville, 1971 


WORK HISTORY: 


MEMBERSHIP: 


Brown & Williamson Tobacco Corporation/ 
process engineer, 1971-76 
Brown & Williamson Tobacco Corporation/ 
manager/development center, 

1976-79 

Brown & Williamson Tobacco Corporation/ 
director/manufacturing planning, 
1979-80 

Brown & Williamson Tobacco Corporati on/ 
director/manufacturing planning 
and engineering, 1980-83 
Brown & Williamson Tobacco Corporation/ 
vice-president/research development 
& engineering, 1983-present 

REDACFED 


RESEARCH: Catalytic conversion of nitric oxides using 

rare earth catalysts; determining mechanisms 
and kinetic rate equations 

EMPLOYMENT CLASS: Industry 


PRESENT ADDRESS: 


Office: 


Brown & Williamson Tobacco 
Corporation 


P. 0. Box 35090 

KY 40232 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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R: REDACTED MATERIAL 


Subject: .ROBERT ALOIS SANFORD: A BIOGRAPHY 


The following is a complete biography on Dr. Robert Alois 

Sanford from the AMERICAN MEN & WOMEN OF SCIENCE (1986): 

PERSONAL: REDACTED 

EDUCATION: BS, St. Louis University, 1943 

PhD, Purdue University, 1949 

MAJOR: Chemical Engineering and Chemistry 

WORK HISTORY: University of Pittsburgh/assistant/ 

organic chemistry, 1943-44 
University of Rochester, Manhattan 
Project/research chemist, 

1944-46 

Sinclair Research Labs, Inc., Catalysis 
Research Division/research 
chemist, 1949-52 

Sinclair Research Labs, Inc., Petroleum 
Division/research chemist, 

1952-53 

Sinclair Research Labs, Inc., Petroleum 
Division/group leader, 1953-57 
Sinclair Research Labs, Inc., Research 
Division/assistant director, 

1957-60 

Sinclair Research Labs, Inc., Explorer 
Division/director, 1960-66 
Brown & Will4amson Tobacco Company/ 
director, 1966-79 

Brown & Williamson Tobacco Company/ 
vice-president/research & 
development, 1979-83 
Brown & Williamson Tobacco Company/ 
vice-president/science & 
technology, 1983-present 

RESEARCH: Chemical engineering; heterogeneous catalysis; 

petrochemicals; organic chemistry 

EMPLOYMENT CLASS: Consulting 
PRESENT ADDRESS: REDACTED 


V. 

t 



Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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Batus 

Industries 

Louisville. Ky. 


44 


Worldwide 

sees 

1M4 

%ahe 

Sake. 

5,067 

4JS7S 

'44 

US. advertising 

184 

176 

314 

176 

•"dS 

DMekwt sales 

IMS 

1M4 

%ehg 

l Tobacco 

XZ73 

2284 

04 

Ratal 

P»pw 

2,175 

no 

MM’ 

.572 

"•W 


Batus Inc. announced in January 
that it would sell six of its retailing 
businesses, including New York-based 
Gimbels Department Stores, or 40% of 
its US, retail business. By mid-July, 
agreements had been reached on the 
sale of 77 of 93 stores. 

The divestiture is a result oflow 
profits and incremental growth in re¬ 
cent yean. Operating income Bom re¬ 
tailing rose only 2% in 1985 over the 
previous year, and only 0.9% in 1984 
over 1983. As a result of the discontin¬ 
ued retail operations. Batus. the TJJS. 
subsidiary of London-based B-A.T In¬ 
dustries pic, took a $150 million loss 
while recording S164 million in net in¬ 
come in 1985. a 47.8% decrease Bom 
1984. 

Batus decreased the amount it spent 
on magazine advertising in 1985 by 


about $13 million. However, it in¬ 
creased its spending on outdoor adver¬ 
tising by about S10 million, and 
slightly increased spending on newspa¬ 
per and spot radio, to bring its iota! 
measured advertising outlays in lice 
with 1984. 

The largest share of Batus* advertis¬ 
ing budget is allocated to its tobacco 
group, Brown & Williamson Tobacco 
Corp., which received $52.8 million in 
measured advertising for its tobacco 
products last year, down 10%, accord¬ 
ing to Leading National Advertisers. 
The expenditure counted for 54% of 
total measured ad spending at Batus. 

DAW’S share of the total domestic 
ctgaret market increased in 1985 from 
11.3% to 11.8%, due mostly to its 
26.4% share of the popular price-value 
market. B&W is in second place in this 
segment of the market, behind leader 
GrandMet’s Liggett A Myen Tobacco 
Co., Louisville, and slightly ahead of 
RJR/Nabisco. 

With the introduction in 1985 of its 
Richland brand, BAW entered the 
value-for-money segment of the to¬ 
bacco industry. Richland was BAWs 
first new product introduction since 
1981. Richland offers smokers 25 ciga- 
rets for the same price as regular 20 
packs. BAW spent more than $12.5 
million on measured advertising for 
Richland in 1985, second only to its 
flagship brand, KooL 

The company scored a marketing 
coup in 1985 when it reached an agree¬ 
ment with Generic Products Co.. Fort 
Worth, Tex., to make its GPC-ap- 
proved dgarets. Richland and the ge¬ 
neric labels were the major factors 
contributing to BAW*» over-all share 
increase. 

Although BAWs share of the total 
market increased in 1985—one of only 
three companies to post gains—the in¬ 
crease was not aided by the perfor¬ 
mance of BAW’s full-priced brands. 
SAW’S flagship, Kool, the fourth larg¬ 
est selling cigaret brand in the U.S., 
achieved a 6.7% market share last year, 
compared with a 7% share in 1984. 
The company increased measured 
spending 11.5% to $29 million to ad¬ 
vertise the Kool line, mostly in maga¬ 
zines and outdoor advertising. Kool 
King Size 25s and Kool Milds 25s also 
were introduced in selected markets 
during 1985. 

HAW’S ultra-low tar cigaret, Barclay, 
which has less than 1% of the market, 
continued its market decline in 1985. 
As a result, BAW began testing a refor¬ 
mulated Barclay. Although the com¬ 
pany says it hopes the new Barclay will 
be a success, it cut ad spending for the 
cigaret in half last year, to only $4.4 
million. 

The tobacco company overhauled 
its advertising agency lineup early this 
year, much as It did in 1984. BAW 
dropped Doyle Dane Bcznbach as its 
agency for Kool and assigned creative 
responsibilities to Ogilvy A Mather, 
Chicago, which already handled media 
buying and planning for all BAW 
brands, including KooL 

la restructuring its retail operations, 
Batus hoped to concentrate on stores it 
believed had the greatest potential for 
growth and profitability. Saks Fifth 
Avenue, which B.A.T bought from the 
Gimbel family in 1973, saw increased 
operating income last year of 7% on 
sales that increased 6%. 

Analysts say Saks has rebounded 
from a period when it failed to keep up 
with its major competitors In pricing 
and fashion. Saks opened a new store 
in San Antonio, Tex., in 1985 and 
opened replacement stores in South¬ 
ampton, N.Y., and Palm Springs, CaL 
The store also is renovating and mo¬ 
dernizing its facilities. Batus spent 
nearly $1.5 million on measured ad¬ 
vertising for Saks in 1985, down 35% 
from 1984. 

Batus* Marshall Held’s stores saw an 
improvement in sales of 8% and in op¬ 
erating profits of 6%. Measured ad 
spending remained relatively un¬ 
changed at $2.3 million. Marshall 
Held’s is the major retailer in the Chi¬ 
cago area, where most of its 21 stores 
are located. Analysts say that until 
Batus bought Field’s in 1982, the store 
had failed to compete with specialty 


stores that had entered the Chicago 
market. 

Batus set out to modernize its facili¬ 
ties and seek professional manage¬ 
ment, tasks that analysts say have been 
completed and are the key to the 
store’s new success. 

Batus is also retaining its Ivey’s 
stores, in the Carolinas and Florida; its 
Breuners stores in Arizona, California 
and Nevada, and its Thimbles stores 
in the Midwest and the Northeast. 

Batus* three Crescent stores, alt in 
Spokane, Wash., and its 15 Frederick 
A Nelson stores, in Washington and 
Oregon, have been sold to a group of 
investors in Seattle. They will continue 
to operate as retail stores under their 
present names. Additionally, Batus’ 39 
Kohl’s stores, all in the Midwest, have 
been sold and will continue to be 
operated as they are. 

Of Gimbels* nine Midwest stores, 
five have been transfered to Marshall 
Held’s. Batus is discussing the sale of 
the other four with possible buyers, ac¬ 
cording to a Batus spokesman. In 
Pittsburgh, four have been sold to May 
Department Stores and negotiations 
with buyers are under way for three 
units. Ten Gimbels stores in the East 
have been sold to Allied Stores Corp. 
and one to Associated Dry Goods. 
Eight others, including Gimbels’ New 
York flagship, still are being nego¬ 
tiated. 

Also as a pan of Batus’ retail restruc¬ 
turing. it announced that its chairman 
and chief executive, Arnold Aronson, 
would resign after a transition period. 
Also leaving would be M. Ronald Rus- 
kin, Batus retail president 
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BATUS INC. 

2000 Citizens Plus 
Louisville, Ky.40202 
(502)5*1*000 
APPLETON PAPERS INC. 
Appleton, WU. 
Corporal* Personnel 
John W» Turner, cbran*ceo 


Dale H. Schumacker. presides!-coo 
A. Sherman Frinak, exec admin asst to 
ehmn 

Marketing Personnel 

Daniel W. McIntosh, vp-mkig A sales 
Robert D. Seuss, dir*pr A corp communica¬ 
tions 

R.P.Sberrer,dir-mkig 

Advertising Agencies 
William Eisner A Associates, Hales Cor¬ 
ner, Wis.—Tom Sarrehy, sect exec. 

Yelton Design Cx, Appleton, Wis.—Jeff 
Yelion, accleaec. 

JOHN BREUNER CO. 

San Ramon, Cat 
Corporal* Personnel 
Arnold Zetcher, chmn-ceo 

Marketing Personnel 
Jcannine Vaughan, dtr-mkig 
Georgene McDaniel, media dir 
Advertising Agency 
(ln-house) Jeanine Vaughan, dir-adv. 

BROWN A WILLIAMSON 
TOBACCO CO. ^ 

Louisville, Ky. 

Marketing P*rsonn*l 

Thomas E. Whitehair Jr„ vp-corp mkig 
Uncolh R. Lewis Jr„dir*e*tablisbed brand* 
Robert J. Miller, group prod dir ■ - 
James L. Hendricks, group prod dir • 

Kenneth M. Burt, sr brand mgr 
Carol L Lomicka, brand mgr 
Susan H-Trebiicock, brand mgr 
Jane G. Curtis, brand assoc 
Diane E. Sea*Je.brand assoc 
M. Carrie Canavan, brand assoc 
Lee D. Johnson, brand assoc 
Gall Lyttle-Green, brand assoc 
Frank L Criss, merch materials mgr. * 

Fran Canary, mgr-media services ’ * 

Nancy S. Spriggs, mgr .promo services 
Cathy L. Barlow, special promo* mgr 
Linda L. Green well, promo couponing 
super 

Donna G. Fryman, coupon misredemption 
super 

L David MacDonald, dir-inU brands 
John B. Judd, group prod dir 
Nancy G. Naughton, brand mgr 
Jan K Tbaraldson, brand mgr 
Glenn D. Raphael, dir*mkt nch 
Jim F. Wilhelm, group rsefa mgr • 

Larry E. Gravely, group nch mgr 
Robert J. Kopp, group forecasting mgr 
Hal T. Hughes, mgr-industry analysis 
Denise J. Anderson, brand assoc 
Nick J. WUkerjon, brand assoc 
Alice L. Kirby, sr analyst-forecasting 
Bruce R. Pelleu, sr mkig rsch analyst 
Fran L. Wilke, mkt nch analyst 
Debbie A. Beatty, mkt nch analyst 
Carolyn 0. Pugh, mkt nch analyst 
Bonnie L MeCafleny, dir-new prods 
R. Dean Sharp, group prod dir 


Paul S. WesseL group prod dir 
Nora LSieinsdmlte, sr brand mgr 
Suzanne D.Zolper, brand mgr 
Karen J. Brotzgc, brand assoc 
Rob D. Stowe; brand assoc 
Robert M. Grimes, brand assoc 
Lanny W. Butler, vp-salcs 
Charlie C Middleton, dir-sates deve! A 
admin 

Glenn A. Korfhage, dir-trade devei 
Advertising Agendas 
Geer, Du Boil. New York—Richland ciga- 
rota—Brian .Sherwood, excc vp-acci mgr; 
Mike Garcia, vp-acct super; Sergie Ku- 
hanky, sect exec. 

Ogilvy A Mather, Chicago—Barclay, 
Kool (US and inU); Kim (US only); Kent, 
Lucky Strike (inti only); media planning and 
buying for all brands—Rod Parker, sr vp- 
mgmt super; Margo Conant, acct super. 

IVEY’S CAROLINA 
Charlotte, M.C. 

Corporate Personnel 
James H-Shaw, presidenKeo 

Marketing Personnel 
Richard L. Schwab, sr vp*aks promo 
Advertising Agency 
(In-house)—Richard L. Schwab, sr vp- 
salcs promo. 

IVEY’S FLORIDA 
Orlando, Fla. 

Marksting Porsonno! 

Mason Allen, sr vp-merch 
Raymond Cole, n-vp^liradv 

Advertising Agency 

(In-house)—Raymond Cole, sr vp-dir 
adv. 

MARSHALL FIELD’S 

Chicago, UL - 


Philip B. Miller, ceo 
Burnell Donoho, president 

Marketing Personnel 
Katharine Davis, vp-mkig 
Christina Johnson, vpdirect response 
Rick Wanelik. sales promo 

Advertising Agency 
(In-house) Creative Field's. 

SAKS FIFTH AVENUE 
New York, N.Y. 

Marketing Personnel 
Paul Le Bixnj. sr vp>dir mkig 
Helen O'Hagan, vp-pr 
William Berta, sr vp-salcs promo A adv 
Becky Wong, creative dir 
Linda Gaunt, dir fashion publicity A prmgr 
Advertising Agency 
(In-house)—Ross Bonanno, production 
mgr. 

THIMBLES 
Mew York 


Jay H. Baker, prcsidentteo 

Marketing Personnel 
Milton Beaver, vp.mktg Aadv 
Greg C os tel lo, creative dir, visual adv 


. John Russosa, creative dir, copy 
Joseph Kassa, media dir 

Advertising Agancy 
(In-house). 
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Source: https://www.industrydocurnents.ucsf.edu/docs/kfklOOOO 













LORILLARD 


Lorillard is part of Loews Corp. SEE THE ATTACHED ADVERTISING 
AGE PROFILE . In 1984 Lorillard closed its Louisville plant and 
consolidated its cigarette manufacturing in Greensboro, N.C. 

Lorillard's 1985 R&D budget was estimated at $12-$15 million. Newport 
is their leading brand, having replaced Kent in 1985. Lorillard does 
not have any generic or price/value entries in the market. 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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R: REDACTED MATERIAL 


Subject: .ALEXANDER WHITE SPEARS, III-. A BIOGRAPHY 


The following is a complete biography on Dr. Alexander 
White Spears, III from AMERICAN MEN & WOMEN OF SCIENCE 
(1986): 


PERSONAL: 


REDACTED 


EDUCATION: 

MAJOR: 


BS, Allegheny College, 1953 
PhD, University Buffalo, 1960 

Chemistry 


WORK HISTORY: 


MEMBERSHIPS: 


University of Buffalo/research associate 
chemist, 1956-58 

Millard Fillmore Colleg'e/fnstructor, 

1958-59 

P. Lori Hard Company, Research Division/ 
research associate, 1959-61 
P. Lori!lard Company, Research Division/ 
senior research chemist, 1961-65 
P. Lorillard Company/director/basic 
research, 1965-68 

P. Lorillard Company/vice-president/ 
research & development, 1971-75 
P. Lorillard Company/senior vice-president/ 
research & development, 1975-77 
Lorillard Corporation/executive vice¬ 
president/operations & research, 
1977-present 

REDACTED 


HONORS & AWARDS: Distinguished Achievement Award in Tobacco 

Science/Philip Morris Inc., 1970 

RESEARCH: Cancer chemotherapy; pyrolytic reactions 

and products; spectroscopy; chromatography 


EMPLOYMENT CLASS: Industry 

PRESENT ADDRESS: Lorillard Corporation 

420 English Street 
Greensboro, NC 27405 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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R: REDACTED MATERIAL 


Subject: .FREDERICK JOHN SCHULTZ: A BIOGRAPHY 


The following is a complete biography on Dr. Frederick 
John Schultz from the AMERICAN MEN & WOMEN OF SCIENCE 
(1986): 


PERSONAL: 

EDUCATION: 

MAJOR: 

WORK HISTORY: 


MEMBERSHIPS: 


-sedacted 

BA, Augustana College Illinois, 1952 

MA, DePauw University, 1956 

PhD, University of Iowa, 1960 

Chemistry 

Lorillard, Inc./research-chemist, 

1959-62 

Lorillard, Inc./senior research chemist, 
1962-65 

Lorillard, Inc./product development 
manager," 1965-68 

Lorillard, Inc., Research Division/ 
manager/research, 1968-75 

Lorillard, Inc., Research Division/ 
director, 1975-78 

Lorillard, Inc./vice-president/research 
& development. 1978-nresent 




RESEARCH: composition ot tobacco and tobacco smoke; 

relation of composition to biological 

activity and organoleptic properties; 
selective filtration of tobacco smoke; 
analytical methods development; new 
products in areas of tobacco and food 
products 

EMPLOYMENT CLASS: Industry 

PRESENT ADDRESS: Lorillard Research Center 

P. 0. Box 21688 
Greensboro, NC 27420 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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Loews Corp. sold its most unprofit¬ 
able business-—movie theaters—and 
slashed spending in measured media 
advertising fr*r its cigaret brands as it 
relied on growth aud big returns to 
come from. Loriilard, its cigaret unit, 
and the second most advertised divi¬ 
sion. CNA Financial Corp. 

Loriilard, after dropping 4% in sales 
m 1984 from 1983, returned to posi¬ 
tive growth in 1955. The ci&arct divi¬ 
sion has been a steady money maker, 
however, hs net income increased 
13.2% to $137.1 million in 1985 fol¬ 
lowing a 15% increase the previous 


in the insurance business to the dra¬ 
matic turnaround in the property and 
casualty marketplace—one beset by 
soaring premiums because oflarge set¬ 
tlements, the increased frequency of 
chi ms and the cost of litigation. CNA 
received nearly $4 million in measured 
media advertising in 19S5, about the 
same as in I9S4. 

Bulova Watch Co. posted net in¬ 
come of SI6.7 million, up from 53.1 
million in 19S4 and a loss in 1983. Bu¬ 
lova introduced Ultime, a line of 14- 
karat gold and full-cut diamond 
watches, in 1985 and expanded its col¬ 
lection of other diamond watches. Bu¬ 
lova spent $608,000 on measured ad¬ 
vertising last year, mostly in maga¬ 
zines. This represents a substantial de¬ 
crease over the previous two years. 

Loews had an aftertax gain of $80.8 
million from the sale ofits motion pic¬ 
ture theater business in July, 1985. 
That accounted for 13.7% of total net 
income. The 226-screen group with 
operations in six states was sold to a 


group headed by A. Jcrrold Pcrenchio, 
producer and former co-owner of Em¬ 
bassy Communications. 

In other developments, Loews in¬ 
creased its holdings in CBS Inc. from 
11% to 24.9%. 

ADVERTISING EXPENDITURES 
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LOEWS CORP. 

AS 6 Fifth Av*. 

H*w York* N.Y. 10103 
(212) MI-6100 
LORI LIARD DIV 
Corporate NcwamI 
J.R. Avc, pfestdeat-ce© 

Marketing Paraonnol 
R.H. OroilL sf vp-**Jes 


T.H. Mau, sr %p-»dv & brand mjml 
5.R. P.idgway. >p-pr 
J.P. Masundrsfe, v;-ules 
L Gordon, vjKradedevd 
G.R. Telford, iro*p brand dir 
E.M. Kieman, grow brand dir 
J.E. Daghlian, groLp brand dir 
W. Sands, media dir 
PA. Lawless, sales promo dir 
S.T. Jones. mklg rich dir 
R.D, Hammer, sr brand mgr 
A. Pasheluk, sr brand mjr 
K-P, Curran, brand mgr ' 

MA Kayla tm. brand mgr 
YJ>. Lindsley, brand mgr 
CD. Ray. brand mgr 
JA- Guardi no, assoc brand mgr 
M. Licbow, astt brand mgr 

Advartlalng Aganclaa 

BBDO, New York—Kent Family (Kent, 
Kent IU. Kent Golden Lights): new prods— 
Joe Bantu, vp-jr mgrat rep; Ken Angel, sr 
vp-mgi super; William *Buz" Sawyer, vp- 
acct super. 

Dancer Fitzgerald Sample/Dortand, New 
York—True. Triumph, Bceeh-Nut chewing 
tobacco, new prods—Tom Bohan, mgmi 
dir, Mike Jeary, mgmt super. 


MCA Advertising. New York—Newport; 
new prods—Warren Dechtcr, exec vp; Ed 
Rird, sr vp. 

LOEWS HOTELS 
Corporal* P*r»onn*l 
Robert Hausman. chmn-cto 
Jonathan Tisch. president 
William Maibach. exec vp-domesiic opera¬ 
tions 

Marketing P*r*onn*t 
Philippe Lord, vp-mktg 
Manan Succoso, dir-adv A sales promo 
Michelle Oaklan. 6ir-pr 

Advertising Ag*nel«a 
Arias A SarraiUe, Palo Alio, Gal—Ed Sar- 
raille. Dinner. 

Cavalier! A Kleier, New York—lan 
Kleicr.acctcscc 

Warren/K^enier Advertising, New York 
—Christine Marino, acct exet 

CHk INSURANCE COS. 

Chicago, 11L 
Corporal* ftraonntl 
Edward J. Noha, chmn-ceo 

Marketing Personnel 
Philip L. Engel, vp-mktg -** 

James G. Pcttorini, asst vp, life/health/pen- 
sions distribution, field operations 
Susan H. Hogan, sr mgr-corp communica- 


year. 

Leri Hard, in the seven media moni¬ 
tored by Leading National Advertisers, 
cut measured media advertising 17.8% 
on its rigaret brands in 1985 and saw 
i»s share of the toul cigciet market de¬ 
cline slightly from S.2% to S.1%. The 
company credits the decline largely to 
the increase ir. sales of generic and 
price/value cijareis. markets in which 
Loriilard has so entries. 

Among full-priced ctgareis, Loriilard 
increased ilr market share from 8.4% 
to 8.8%. Loriilard contributes 22.4% of 
Loews* total revenue. 

Newport, Lorillard’s leading brand, 
nudged into the top 10 domestic sellers 
of al! cigarets in 1985. edging out 
Lori Hard's former flagship brand, 
Kent, for the fast time. Newport’s 
market share for 1985 was 3.4%, an 
11.8» increase over 1984. Newport 
and Philip Morris* Marlboro were the 
only brands to post increases among 
the top I0in 1985. 

Loews spent more to advertise New- 
-> 0 - 1 — 531.9 million for the brand line 
—than on any of its other brands or 
noncigarel products. Loews has been 
stressing the Newport franchise the 
past few years. It spent $18.9 million, 
for example, on the line in 1984, up 
25% from 1983. according to LNA. 
Newport menthols were backed with 
about $20.5 million in measured ad- , 
verming—more than half of that in [ 
outdoor advertising. ; 

Loriilard rolled out a new brand, 
Tnie Cold, in 1985, in three low-tar, 
nonmenthc! offerings. Dancer Fitz¬ 
gerald Sample, New York, agency for 
the other True products, is handling 
the pew rigarets. The company spent 
more than 56 million to advertise the 
new brand out of a total expenditure of 
$ 11 million for the True line. Spending 
on the line has been declining steadily 
the past three years. True measured 
nvdia in 1925 was 10% off the 1984 
level, which was 15.7% less than in 
19S3. 

Knit spending hit $14.8 million in 
measured media, up from $14.6 mil~ 
iicrs in 1934, but still far below $21.5 
million in 1983. Kent added a Golden 
Lights 100‘s package in 1985. As a re¬ 
sult of Kent’s declining sates, Loriilard 
underwent an agency review for the 
Kent family in 1985, choosing BBDO, 
New York, to replace Foote, Cone &. 
Bctding, New York. 

Loews’ financial arm, CNA Finan¬ 
cial Corp., which made up 71% of 
Loews’ revenue and 46% of its net in¬ 
come in 1985, recorded a 41.5% in¬ 
crease in revenue in the property-casu¬ 
alty division. That increase came on 
the heels of a 17% rise recorded in 
1584. Net income in the unit soared 
219% to $223.5 million. The life insur¬ 
ance sector of the CNA business, how¬ 
ever, experienced a 25% decline in net 
income to $43.3 million. 

The company attributes its growth 


Source: https://www.industrydocuments.ucsf.edu/docs/kfkl0000 














AMERICAN TOBACCO 


SEE PROFILE FROM ADVERTISING AGE 


American Tobacco is part of American Brands, a large diverse 
corporation with holdings in sporting goods (golf equipment), distilled 
spirits (Jim Beam, Cutty Sark), soap and toiletries, and food (Sunshine . 
Biscuits) to mention just a few. 

In 1985 American moved its administrative center to 
Chesterfield County, Va. A total of about 75 of the NY based employees 
relocated. A $10 million renovation and construction project was 
reportedly part of the move. The report mentioned renovation of the 
100,500 sq. ft. R&D center and the addition of a 39,840 sq. ft. annex. 

In 1986 American announced that all cigarette manufacturing 
would be done at their Reidsville, N.C. facility. They closed the 
stemmery in Richmond, Va., indicating that this work would be contracted 
in the future. Cigarette manufacturing in Richmond was discontinued in 
1981. 

Also in 1986, American moved their marketing and headquarters 
operation from N.Y.C. to Stamford, Conn. 

American's R&D budget for 1985 was estimated at $10-12 

million. 


In 1985 Virginius B. Lougee, III was appointed Chairman and 
CEO, and Thomas C. Hays President and CO, both of Am. Tobacco Co. Lougee 
is a graduate of NC State. Hays, who continues as VP of Am. Brands, 
graduated from Calif. Inst, of Tech. He also has a MBA from Harvard. 
Lougee recently announced that he will retire at the end of 1987. He 
will be succeeded by William J. Alley, 57 the company's vice chairman. 

Dallas 0. Pinion was made Assistant Research Mgr. of the R&D 
department in 1987. He joined the company in 1968. 

American's brands include the Lucky Strike line, Carlton, Pall 
Mall and Tareyton (charcoal). 
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Source: https://www.industrydocuments.ucsf.edu/docs/kfkl0000 




Table 3. Estimated Results of American Brands, Inc. (dollars in millions) 3 


1985 1986(E) 1987(E) 

Yr-to-Yr_ _ Yr-to-Yr _ _ Yr-tO-Yr 



Amt(S) 

% Chg 

Amt{$) 

% Chg 

Amt(S) 


% Chg 

Revenues 








Tobacco 

Domestic 

1,450.0 

3 

1,530.0 

6 

1,600.0 


5 

international 

2,940.0 

4 

3,625.0 

23 

3,975.0 


10 

Total tobacco 

4,390.0 

4 

5,155.0 

17 

5,575.0 


8 

Non-Tobacco 

2,918.3 

44 

3,325.0 

14 

3,600.0 


8 

Total revenues 

7.303.3 

* 17 

8,480.0 

.16 

9,175.0 


8 

Operating income 








Tobacco Products 








Domestic 

' 408.2 

7 

455.0 

11 

480.0 


5 

International 

111.4 

-3 

155.0 

39 

170.0 


10 

Total tobacco 

519.6 

5 

610.0 

17 

650.0 


7 

Non-Tobacco 

204.5 

-8 

215.0 

5 

230.0 


7 

Total operating income 

724.2 

1 

825.0 

14 

880.0 


7 

Financial service income 

174J 

1 

* 4 

176.0 

1 

180.0 

r 

2 

Nonoperating income 








Corporate expense 

-28.7 

10 

-30.0 

5 

-34.0 


13 

Interest expense 

-116.9 

-1 

-109.0 

-7 

-101.0 


-7 

Other income(exp.) 

-2.0 

NM 

7.0 

NM 

2.0 


-71 

Total nonoperatmq income 

-147.6 

1 

-132.0 

-11 

-133.0 


1 

Pretaxearnings 

750.7 

1 

869.0 

16 

927.0 


7 

Taxes 

329.9 

-1 

388.0 

18 

391.0 


1 

Net income 

420.9 

2 

481.0 

14 

536.0 


11 

Preferred dividends 

16.7 

-5 * 

15.0 , 

-10 

14.0 


-7 

Net income available 

404*2 

2 

466.0 

15 

522.0 


12 

Earnings per share 

Primary 

3.67 

2 

4.24 

16 

4.83 


14 

Fully-diluted 

3.59 

2 

4.20 

17 

4.80 


14 

Average shares(millions) 

. 110.2 

0 

109.9 

0 

108.0 


-2 

Operating margins{%) 








Tobacco Products 








Domestic 

28.2 


29.7 


30.0 



International 

3.8 


4.3 


4.3 



Total operating margin 

11.8 


11.8 


11.7 



Nonoperating margin 

7.0 


6.5 


6.4 



Total operating margin 

9.9 


9.7 


9.6 



Pretax margin 

10.3 


10.2 


10.1 



Tax rate 

43.9 


44.6 


42.2 



Net margin 

5.8 


5.7 


5.8 




- Estimated and Recent Quarterly Results - 


1985 

1 Qtr 

2 Qtr 

3 Qtr 

4 Qtr 

Revenues 

1,731.6 

1,626.3 

2,012.9 

1,938 

Pretax income 

•191.6 

164.3 

206.3 

189 

Pretax margin(%) 

11.1 

10.1 

10.3 

10 

Taxes 

83.6 

78.4 

91.9 

76 

Tax rate{%) 

43.7 

47.7 

44.5 

40 

Net income 

107.9 

85.9 

114.4 

113 

Earnings per share 

1986(E) 

0.92 

0.73 

0.98 

0.99 

Revenues 

* 2,111.5 

1,937.1 

2,223.8 


Pretax income 

199.5 

188.7 

67.8 


Pretax margin{%) 

11.1 

9.7 

3.1 


Taxes 

85.1 

91.1 

36.2 


Taxrate(%) 

43.7 

48.3 

53.4 


Net income 

114.4 

97.6 

31.6 

0.97 

Earnings per share 

0.99 

0.85 

1.25 

Yr-to-yr % change 

7.1 

17.2 

27.6 

-3 

Source: Company's annual and quarterly 
Note: AH data are dollar items unless otn 
NM Not meaningful. 

reports. 



erwise noted. 



(E) Kidder, Peabody & Co. Incorporated estimates. 

(a) Except per-share data. 




Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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R: REDACTED MATERIAL 


Subject: .ROBERT SHIELDS SPRINKLE,III: A BIOGRAPHY 


The following is a complete biography on Robert Shields 
Sprinkle, III from the AMERICAN MEN & WOMEN OF SCIENCE 
(1986): 


PERSONAL: REDACTED 

EDUCATION: BS, Emory and Henry College, 1957 


WORK HISTORY: 


MEMBERSHIP: 


American Tobacco Company/chemist, 

1957-63 

American Tobacco Company/manager/ 
product development, 1963-65 
American Tobacco Company/supervisor/ 
new products division,' 1965-68 
American Tobacco Company/coordinator/ 
research & development, 1968-76 
American Tobacco Company/deputy director/ 
research. & development, 1976-78 
American Tobacco Company/director/ 
research & development, 1978-80 
American Tobacco Company/vice-president/ 
research & development, 1980-present 

REDACTED 


RESEARCH: Chemistry and composition of tobacco and 

tobacco smoke; pyrolytic products of 
combustion; applications of radioactive 
assay techniques for identification of 
particulates and gas phase constituents 
of tobacco smoke; spectroscopy; gas and 
liquid phase chromatography 


EMPLOYMENT CLASS: Industry 

PRESENT ADDRESS: Office: American Tobacco Company 

Research & Development Department 
P. 0. Box 899 
Hopewell, VA 23860 



Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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R: REDACTED MATERIAL 


Subject: .PRESTON HILDEBRAND LEAKE: A BIOGRAPHY 


The following is a complete biography on Dr. Preston 
Hildebrand Leake from the AMERICAN-MEN &' WOMEN OF SCIENCE 
(1986): “ 


PERSONAL: 

EDUCATION: 

MAJOR: 


REDACTS* 

BS, University of Virginia, 1950 
MA, Duke University, 1953 
PhD, Duke University, 1954 

Chemistry 


WORK HISTORY: 


MEMBERSHIPS: 


Allied Chemical Corporation, Nitrogen 
Division/research supervisor/ 
organic chemistry, 1954-60 
Albemarle Paper Manufacturing Company/ 
assistant research director, 
1960-65 

American Tobacco Company/assistant to 
managing director/research & 
development, 1965-68 
American Tobacco Company/assistant 
managing director, 1968-70 
American Tobacco Company/assistant 
director/research & development 
departmerrtr 1970-oresent 



RESEARCH: Polycyclic aromatic chemistry; psychorr 

synthesis; amino acids and cyanuric acid 
derivatives; polyethylene; sizing; silica 
fume; specialty and filter papers; tobacco 

EMPLOYMENT CLASS: Industry 


PRESENT ADDRESS: American Tobacco Company 

Research & Development Department 
P. 0. Box 899 
Hopewell, VA 23860 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 


2021538213 
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\ Top 100 eke out 2.7% ad increase 


American 

Brands 

New York 


51 


ISlftmaxxu) 

Woritfwtd* INI 1M4 %«** f 


ILS. ISM 1M4 %ch« { 

Sato 3.150 3.065 2.6 f 

Operating pfOOU 898 551 S3.0 r 

AdwrtkSo . 560 156 2.7 [ 
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Ion tobacco 4490 4429 . 

HanJwar# 569 559 9.6 1 

OistJtodtMVt, 250 245 1.6 | 

Office product* 337 336 04 1 

FooOpmtoCtS 507 494 2.6 I 

Othaf 1454 1.171 74 I 


American Brandi experienced a pos¬ 
itive turnaround in sales from its ciga- 
rct and cigar divisions in 1985, but de¬ 
spite the improvement, the divisions 
suffered an across-the-board decline in 
market share among lead brands—Pall 
Mall, Tareyton and Carlton. 

American Brands seems tied to the 
annual performance of its tobacco di¬ 
visions, which in 1985 grew 3.8% in 
sales, helping push over-all sales up 
4.5%. This compares with a 43% drop 
in diaret and cigar sales in 1984 and 
an over-all drop of 1.4% for the parent 
company. 

The divisions had combined sales 
accounting for 60% of total company 
sales, and drew 58% of all measured 
media ad spending at American 
Brands. 

American Tobacco Co., incor¬ 
porated as a separate operating subsid¬ 
iary in January, saw its share of the 
total dgaret market decrease in 1985 
from 7.9 to 7.4, with its largest seller, 
Pall Mall, recording a 3.5 market 
share, down from 3.8 in 1984. 

Pall Mall, the seventh best-selling 
dgaret in the country, is the industry 
leader in the nonfdter dgaret market, 
and American Brands spent less than 
$100,000 in measured advertising on 
the brand. 

The Pall Mall brand family began 
receiving more substantial ad support 
In 1986 with the national rollout of 
Pall Mall 25s. a full-per-unit-priced 
convenience packaging. 

American Tobacco's Carlton family, 
which now includes 11 products, was 
expanded in 1985 with the addition of 
Carlton Menthol 100’* box. AB spent 
$24 million on the 'Carlton brands in 
the seven-media measured by Leading 
National Advertisers last year, nearly 
41% of all the money it spent in mea¬ 
sured media. 

American Tobacco spent more than 
$7 million on its Lucky Strike brand, a 
brand family that, although steeped in 
tradition, has presented the best 
growth opportunity for AT in Lucky 
low-tar filters and Lucky Lights, mid 
and low-tar entries. The Lucky filters 
line is backed by the sometimes con¬ 
troversial yet well noted “Light My 
Lucky* campaign. The two brand 
styles posted a whopping 41.2% unit 
sales increase and moved to a 0.4% 
share, slightly below the 0.5% 
considered to be the breaking point for 
a sustainable dgaret brand, according 
to John C. Maxwell Jr., tobacco ana¬ 
lyst for Furman Sett Dietz Mager & 
Biroey, New York. 

The company’s Tareyton brand con¬ 
tinued its long-term sales decline and 
ended 1985 with an 8.7% drop in vol¬ 
ume. At yearend, the brand held a 1% 
share of market, according to Mr. 
Maxwell. 

American Brands* other tobacco di¬ 
vision, American Ggar Co., rolled out 
several new products in 1985, includ¬ 
ing American Sweets, a moderate- 
priced, full-bodied cigar. American 
Sweets is American Cigar’s first entry 
into this popular cigar category. The 
new product has a suggested retail 
price of 60c for a package of five. 


The leading national advertisers spent. $26.67 billion in total 
advertising.in .1985, up from a restated $25.97 billion.in. 
1984. Spending broke out into $14.57 billion, up about 4%, 

• • in 11 measured media, representing about 53% of all ; 
national expenditures in those media, and $12.1 billion .;' 
in unmeasured advertising, up 0.7%. 


Cigars in the five-for-60C category ac¬ 
count for more than 45% of U.S. cigar 
sales. Trade promotion and consumer 
sampling for American Sweets is being 
handled by SSC&B, which handles 
American Brands’ other cigars; as well 
as Pall Mall and Tareyton cigarets. 
American Cigar also introduced 
Whiffs Tip cigars, an extension of its 
La Corona Whiffs brand. ‘SSC&B is 
handling the limited advertising. 

However, American Brands in July, 
1986, sold American Tobacco to Mac 
Andrews <fc Forbes, Camden, NJ. That 
divestiture will affect the third quarter, 
1986, results. American-Brands will 
lake a one-time $100 million, after-tax 
writeoff in the quarter to reflect 
charges in connection with the sale. 
The writeoff also involves expenses re¬ 
lated to the closing of Durham, N.G, 
and Richmond, Va., plants. 

American Brands has closed its. 100- 
year-old* dgaret making plant In Dur¬ 
ham and moved production to a new 
high speed facility in Rridsville, N.C, 
about 45 miles away. Many of the 
1,000 employed in the Durham facility 
were transfered to Reidsville. The 
company’s Stemming facility in Rich¬ 
mond, Va.. will be closed during the 
first quarter of 1987. 

American Brands for the. first half, 
1986, reported net income of $216 
million, up 113% from the same six- 
month period in 1985, on record sales 
of $4 billion, up 17.7%. Operating in¬ 
come for the same period was-$477 
million in 1986, up 453% from 1986. 
American Brands traditionally gen¬ 
erates about half of its operating profit 
from cigarets. 

AB's distilled beverage division, 
James B. Beam Distilling Co., in¬ 
creased its sales over last year by only 
1.6%. This compares with.'a 23% in¬ 
crease in sales in 1984. The company's 
flagship brand, Jim Beam bourbon, re¬ 
mained the best-selling bourbon in the 


country, despite an industrywide de¬ 
cline in bourbon sales. 

Beam must still contend with the 
macho image that many consumers as¬ 
sociate with its bourbon and that com¬ 
pany executives would like to escape. 
To change its image, Beam spent 
nearly S3 million in measured media 
advertising that tries to depict the 
bourbon as a more youthful brand. 

Beam made an unusual move in 
1985 when it introduced nationally 
Jim Beam ZZZingcrs, which mix 
Beam bourbon in a can with cola, gin¬ 
ger ale and lemon-lime’ soda. Beam 
spent $250,000 on the new product 
line, which is being bandied by Bozell, 
Jacobs, Kenyon & Eckhardt, Chicago. 
Beam also entered the flavored 
schnapps market in 1985, with the in¬ 
troduction of Baron Von Scbeutcrs 
line. 

Despite a 2.6% increase in sales for 
American Brands* food products divi¬ 
sion, the division ended the year with 
a slight decline in operating profits. 
Sunshine Biscuits Inc,, which accounts 
for the largest portion of sales in the 
division, completed the national rol¬ 
lout of its Sunshine American Heritage 
line of snack crackers. 

In 1985. Sunshine entered the de¬ 
clining soft cookie market, dominated 
by Nabisco Brands, Kccbler and Dun¬ 
can Hines, with its new Chippy Chews, 
a loft chocolate chip cookie available 
in fudge, peanut butter, butterscotch 
and raisin flavors. Despite company 
boasts of “excellent consumer and 
trade support," Sunshine picked up 
less than 1% of the chewy cookie mar¬ 
ket last year. 

Other products made by Sunshine 
are Fig Chcwies, Krispy Saliinc crack¬ 
ers, Hydrox cookies, Vienna Fingers 
cookies and Cheez-U crackers. Sun¬ 
shine spent slightly more than $2.5 
million in measured media, all in spot 
tv, for its cookie and cracker products. 


Andrew Jergens Co., AB’s personal 
care products division, spent $7.8 mil¬ 
lion in measured advertising in 1985, 
more than half of that on spot tv. This 
contributed to the parent company’s 
growth in spot tv spending from only 
S804.000 in 1984 to $6.9 million in 
1985. 

Sales of Jergens products rose .10% 
to $147.1 million paced by Jergen's liq¬ 
uid soap, currently in third place in 
that growing category, with a 9.8% 
share, behind market lea di n g Minne¬ 
tonka and Procter & Gamble’s Ivory. 
Minnetonka created the category, in 
1980. •’ • ** *t‘-; ;V. 

In the band-and-body moisturizer 
category, Jergens is No. 2 with a mar¬ 
ket share of 11%, behind Chesebremgh- 
Pond’s Vaseline Intensive Care, which 
commands a 19% share of the market. 

American Brands* hardware and se¬ 
curity division, which consists of Mas¬ 
ter Lock Co., Pinkerton’s Inc., Prestige 
Group of Gallaher, MCM Products 
and a portion of Swingline Inc., had 
increased sales of 83% over the previ¬ 
ous year. This represents the highest 
increase among all AB divisions. Mas¬ 
ter Lock spent $13 million in mea¬ 
sured advertising, slightly greater than 
in 1984. Master Lock manufactures 
250 padlock products. 
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Guide to corporate boxtops 
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Consolidated Apex Systems is ranked 51st among ■ 
the -100 Leading National Advertisers picked by Ao, •: i v ■ .< 
Age in this issue and based on total U.S. advertising • *•**’' 
spending in 1985, which is reported in this box either; ■ flo¬ 
under Worldwide or US. bold headings. * 

Consolidated Apex Systems Is based in Garden- . 
State Estates, NJ.. 

CAS reports on a calendar basis like most of the top 
TOO. However, should a company report on a fiscal - ;■. -■ 
basis, the years heading the column would read, >■ 

1986 and 1965, if the fiscal year closing date occurs, 
before this issue was pubfished. 

The advertising figure is a composite of CAS’s, 
media spending, both measured and unmeasured, 
contained in the tabular breakout at the end of the. 
text in each profile. See 'Where An Ace got its data' 
on Page 16 for an explanation of the the tabular 
breakout. 


Division sales are the business segments as defined by CAS and their sales for comparable 
years. However, should CAS have too many divisions to fit into the box, the editors combined ‘ 
those segments into ‘other.* In this case, CAS segments for its specialty meats and chicken 
broiler production—both providing minor contributions to its strong industrial base—were 
merged into 'other/ . , 


(203) •••-5000 
AMERICAN TOBACCO CO. 
Stamford, Conn. 
CoiperatoNnowtoi 

T.CHays. excevp 

Marketing Nnomwl 
WJ. Moore, vjmuIv 
W.C Stevenson. mktg controller 
MJ. O’Neill, mkt* services dir 
E.T. Bonne u. sr neh analyst 
H.W. Bahrtnburg. prod mgr. Carlton 
EJ. Geseft prod mgr. Lucky Strike 
J J. Mcllelt, media mgr 
W. Degenhardt, media super 
C.H. Mullen, srvp-salcs 
T.F. McGuire, mgr-saks operations 
Advertising Agency 
Laurence, Charles, Free A Lawson, New 
York—Carlton, Lucky Strike, Silva Thins— 
Albert Magnane, Malcolm Minor, vps- 
mgmt supers; Thomas Keane, R. LaFrance, 
acet super*. 

SUNSHINE BISCUITS 
Woodbridge, K~J. 

Marketing Pereonael 

Joseph F. Simrany, vp-mktg. 

Alan 8. Hiller, mgr-atw business & spe¬ 
cialty mktg 

Harold B. Dentine, group prod mgr-crack* 
ere 

Robert M. Lorys, group prod mgr-cookies 
Hedy Britton, sr prod mgr-cookies 
Richard Gomel, sr prod mgr-cookies 
Gerald Jantxi, sr prod mgr-creckere 
William Shadrtch, sr prod mgr-ersekers 
Alexander Nichols, mgr-adv A mktg ser¬ 
vices 

Orel Goggim, consumer relations super- 
home economist 

Christine Dominik, raktg-coasuraer rseb 
coord 

Advertising Agonoy 
Sherwood A Schneider, New York—Mar¬ 
vin Schneider, chmn-eco; Lew Sherwood, 
president; Brendan Hawk, extcvp-genl mgr; 
Jim Williams, acct super. 

FRANKLIN LIFE 
INSURANCE CO. 
Springfield, ttt. 


Jade Watson, sr vp-mktg 
TJd. Costa, vp, dir-aaks promo 
SOUTHLAND LIFE 
INSURANCE CO. 


Joe W. Hopkins, sr exec vp-mktg officer 
Virgil L. Hooper, second vp-dir special mkts 

JAMES B. BEAM 
DtSTUUNQ CO. 

Chicago 

Marketing Personnel 

G. Lane Barnett, vp-dir mktg A adv 
BJ.Biipcerkowycz.tdvmgr 

Advertising Agenotes 
Bereft Jacobs. Kenyon A Eckbardt, Chi- * 
eago—Jim Beam, Jim Beam and Cola*- 
Norton X. O'Meara, mgmt super; Charles 
Beam, acct suncr, 

HCM, Chicago—Beam’s Blade Label pre¬ 
mium bourbon, Beam's Choree premium 
bourbon. Imported Kamora coffee liqueur. 
Imported Kamora decaffeinated coffee li¬ 
queur, Peter Hecring cherry liqueur, UTU 
orange liqueur, Aalborg Akvavit, Gammel 
Dansk Bitters, Spey Royal scotch. Ch a te au x 
cordials. Dark Eyes vodka—D. Bra rhear s. 


Marketing Nrsonnat 

Peter U. J ung, vp-mktg 
Hirv Schneider, mgr-mklg. communica¬ 
tions 

Advertising Agency 

Oamcr-KrassdL Milwaukee—consumer 
trade, inti adv—W. Faude, acct super. 

WILSON JONES CO. 

Chicago 


A.E. Fontenot Jn. vp-mktg 

ILF. Smock, vp-adv A mktg service* 

MX. Rosenfeldt, adv mgr 

Advertising Agonoy 
A1 Paul Lefton Co., New York—Jack 
Stack, vp; Robert Elis. vp. 

ACME VISIBLE RECORDS 
Crexat, Va. 

Marketing Personnel 
Irving M. Sloan, adv mgr 

Advertising Agency 
A1 Paul Lefton Co., New York—Jack 
Stack, vp; Larry Wilson, oca rep. 

ACUSHNETCO. 

New Bedford, Maes. 

OOLF DIVISION 
Marketing Personnel 
Robert B. Forbush. vp-woridwide mktg-golf 
John W. Hoaglasd. business mgr-go IX balls 
TheodoreS. Ingalls, business mgr-ind mkt 
Robert A. Shell, business mgr-apparel 
Gerald M. Beilis, business mgr-accessories 
RUBBER DIVISION 
Marketing Permonnel 
James G. DeMello. vp-mktg dcvel 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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Richard A. Bugfc.dir.mkta & ssles 
Roger M. Hornig, field sales mgr 
Ernest P. Amaral, mgr-natl accts 
Jack W. Wagner, mgr-nati accu 

Advertising Agency , 
Humphrey Browning MacDou- 
gall/Crca/ncr, Boston—John McNamara, 
acct super-golf div; Marty Curran, acct 
super-rubber div. 

PINKERTON'S 
Now York 

Markttlng Paraonnal 

C. Gehrmann Holland, sr vp, sales A mktg 

Advartlalng Agancy 
Douglas J. Turner, Newark, N.J.— 
Douglas J. Turner, acct super. 

ANDREW JEROENS CO. 

Cincinnati 

Marketing Paraonnal 

Robert L Dom, cscc vp-mkig 
Rodger V. Reed, vp»mktg 
Unda D. Cornell, vp-new prod dcvel 

D. Tim Zimmerman, dir-prod mgmi 
Richard R. Culpin, vp-salcs 

Advartlalng Agancy 
Ally A Gargano, New York—Jcrgens lo- 
tion, Jcrgens Aloe A Lanolin lotion, Jcrgens 
mild soap. Jcrgens Aloe A Lanolin soap, 
Jcrgens lotion-enriched liquid snap. Gentle 
Touch soap, plus a geucta! line of toiletries 
A. cosmetics—Dennis Vtsich, sr vp-group 
mgmt super, Charles McMelion, vp-mgmt 
super, Peter Fcdyck, acct super. 

SWINGLINE INC. 

Naw York 

Mark#ting Paraonnal 

David B. Miller, vp-sales A mktg 
John Sheridan, dir-sates & mktg. business 
machines div 

Fred Weiss, vp-mktg devel A admin 
Jack Shuiman, vp-saJes, oflioe prod div 
Anne Bunin, mktg services mgr, office prod 
div 

John Peters, export mgr 
William Gibbons, nail sales mgr. consumer 
prod A retail stationery div 
Anne Beime, mktg services mgr, consumer 
prod A retail stationery div 

Advertising Agancy 
A1 Paul Lcfton Co.. New York—G. Wi|. 
liam Wolfston. presidcni-mgmi super. Rob¬ 
ert H.D. Ellis, vp. 

MCM PRODUCTS 
Old Qraanwlch, Conn. 

Corporate Personnel 
R.P. Truitt, presidcnt-ceo. 

Marketing Personnel 
Daniel Roberts, natl sales mgr, W.R. Case A 
Sons Cutlery Co. 

Richard B. Turner, vp-sales, professional 
div, Marson Corp. 

Robert M. Hewson, vp-sales, con¬ 
sumer/hardware div, Marson Corp. 

Craig M. Meyers, vp-sales, fastener div, 
Marson Corp. 

Paul Greenberg, vp-sales A mktg. Marvel 
Lighting Corp. 

Advertising Agencies 
McDougall Associates, Peabody, Mass.— 
Marson Corp.—Dan McDougall, president 
Paul. Phelan A Perry Ltd.—Marson Can- 3 

ada—K.E McEnimey, president y/I' 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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LIGGETT 

Liggett Group, Inc. formerly Liggett & Meyers Tobacco Co. 
became a division of Grand Metropolitan Ltd., another large 
conglomerate. In 1986 GrandMet sold Liggett to Bennett S. LeBow, a N.Y. 
based investor. The purchase price was reported to be $137 million. 
LeBow has no previous experience in the tobacco industry. Liggett, the 
smallest of the major U.S. cigarette manufacturers, has in recent years 
relied mainly on business in the generic and private label sectors. 

Robert E. Gillis, a partner of LeBow, will become chairman of 
Liggett .Group Inc. and K.v.R. Dey will remain president and CEO. 

In 1987 Liggett announced layoffs of more than 100 hourly 
manufacturing employees, saying the cutbacks were necessary because of 
reduced cigarette sales. 




R: REDACTED MATERIAL 


Subject: .ROBERT LEE KERSEY, JR.: A BIOGRAPHY 


The following is a complete biography on Robert Lee 
Kersey, Jr. from the'AMERICAN MEN & WOMEN OF-SCIENCE 
(1986): 
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WORK HISTORY: Standard Oil Company of Indiana/ 

assistant project chemist, 
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of research-, 1965-70 
Liggett & Myers Tobacco Company/ 
manager/product development, 
1970-75 
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director/research, 1975-78 
Liggett & Myers Tobacco Company/ 
vice-president, 1978-present 
Liggett & Myers Tobacco Company/ 
chief research officer, 1981- 
present 

MEMBERSHIPS: REDACTED 
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EMPLOYMENT CLASS: Industry 

PRESENT ADDRESS: Liggett & Myers Inc. 

Research Department 
West Main Street 
Durham, NC 27702 
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Cigarettes 

The American Tobacco Company, (Subsidiary of American Brands, Inc,), 
Executive Offices: Six Stamford Forum, P.O, Box 10380, Stamford. Connecticut 
06904-2380. Telephone: 203-325*4900. Telex: 643-874. Personnel: Thomas C. 

Hays, president and chief executive officer; Cleveland C. Kem Jr., senior vice 
president-operations; Charles H. Mullen, senior vice president-sales; WKtiam J. 

Moore, vice president-advertising; Richard H. Morrison, vice president-manufac¬ 
ture and leaf; Roberts. Sprinkle;.SI. vice preskienvresearch and development 
James H. Wells, vice president-field sales; Vivian A. Parks. Jr., vice-president 
and controller; Dudley L. Baverlein, Jr., treasurer; Robert M. Bouse, leaf pur¬ 
chases director, Durham, N.C.; Gerard K. Colley, purchasing d-rector, Rich- t 
mond, Va; John H. Hager, leaf services director. Richmond. Va. Plan: locations: 
Pettigrew and Blackwell Streets, Durham, N.C. 27701*3624. John V/. Tucker, 
manager. Telephone: 919-682-2101. N. Scales Street, Reidsv?*e, N.C. 
27320-2906. LM. Tilley, manager. Telephone: 919-349-6261.2009 East Grace 
Street. Richmond. Va. 23223-7062. W.E. Gates. Jr., manager. Te’eshone: 
804-643-2821. Principal cigarette brands: Pall Mall, Lucky Strike, Tareyioo. 

Carlton, Silva Thins. 

Brown & Williamson Tobacco Corp., Executive offices: 1500 3ro*r & Wil¬ 
liamson Tower, Louisville Galleria. P.O. Box 35090, Louisville. Kentucky -C232. 
Telephone: 502-568-7000. Tele/: 204115. Cable: BP.OWNSON LVL. Personnel: 

RJ. Pritchard, chairman and chief executive officer; T.E. Sandefur, Jr..p'esidsrtr 
and chief operating officer; W.L DeWitt, senior vice president; 3.M. Lowden- 
back, senior vice president-human resources; E Pepples, senior vice president 
and general counsel; C.J. Hegcr, senior vice president, finance; T.E. Wr, :-shaT. 
vice president-corporate marketing; C.J. Dunn, consultant; J.S. Kele*'cz. v»ce 
president-corporate communications; H.A. Roeder, vice president-manufactur¬ 
ing and leaf process^; RH Sachs, vice president-lav/ and deotry general 
counsel; E.E. Kohnhorst. *'>ce president research development and eccreering. ■ 

Plant locations: 600 K Chestnut Street, Winston-Salem, North Ca'oUra 27102. 

ET. Parrack, Jr., vice president and general manager. Telephone; 
919-722-5125;. 2600 Weaver Road, Macon, Georgia 31202. R.G. Hawkir.s, 
branch manager. Telephone: 912-743-0561. Leaf processing plant d/s <a Export 
Leaf Tobacco Company: Old Stantonsburg Road, Wilson, North Carot'ra 27893. 

C.M. Gibbs, branch manager. Telephone: 919-291-4700. Products: cyzefeT.es. 
smoking tobacco, pipe tobacco, chewing tobacco, snuff. Principal ccare^a 
brands: Barclay, Beiair, Kooi, Raleigh, Richland, Viceroy. 

G.A. Georgopulo & Co., Inc., 48 Stone St., New York, New York :GOC4_ 
Telephone: 212-425-7048. Telex: 226238. Cable: GEORGOPO. Products: cu¬ 
rettes and small cigars, importers of cigarettes and tobacco products. Principal 
brand: Rameses II, Turkish Special, Andron. 

Larus & Brother Co., Inc., House of Edgeworth, 5721 South Laburnum Ave.. 
Richmond, Virginia 23231. Telephone: 804-222-3990. Cable: EDGEWORTH. 
Personnel: W. Brooks George, chairman of the board; R.S. Pless, president anc 
chief executive officer; H.B. Robcien, secretary-treasurer. Manufacturers, im¬ 
porters, distributors. Principal brands: Rothmans; pipe tobacco — Edgeworth, 

Holiday. 

Uggett Group Ino, Liggett & Myers Tobacco Co., Main & Fuller Streets, 

Durham, North Caroling 27702. Telephone: 919-683-9000. Telex; 579407. Per¬ 
sonnel: K.V. Dey, Jr., president and chief executive officer; Josiah S. Murray, 
vice president, general counsel and secretary; David M. Welsh, vice president 
finance; James C. Turner, vice president, product assurance &. operations; Har¬ 
old A. Grant, vice president, sales & marketing; Donald E. Mon. vice president, 
personnel & employee relations; Robert L. Kersey;-Jr:; '/ice president research^ 
Products: cigarettes. Principal brands: L & M. Chesterfield, Lark, Eve. Generic.*/ 
private labels. 

LorlUard, Executive Offices: (Attn. S. Ridgway) 666 Fifth Ave., NewYo*, New 
York 10103. Telephone: .212-841-8500. Personnel: J. Robert Ave. president 
chief executive officer; Alexander V/. Spears, executive vice president-opera¬ 
tions & research; Richard H; Orcutt, senior vice president-sales; Dewey R- 
Tedder, senior vice president, loaf & support services; Arthur J. Stevens, server ■ 
vice president-general counsel; M. Alfred Peterson, senior vice president-fi¬ 
nance; Joseph P. Mastandrea, vice president-sales; Lou Gordon, vice president- • 
trade development; Sara R. Ridgway. vice president-public relations; Louis EL 
Burch, director-leaf purchasing; Thomas H. Mau, senior vico present, awards- . - 
mg and brand management; Roger P. Edwards, vice president, marudacti^ng. * *, t 
Operations center: 2525 East Market St., Greensboro, N.C. 27401 - AWa* 

Spears; executiv^vkiia^rQside^rC^]^ risTandrre search;. D o wey R. Tedder. ■ 
senior vice president : Ieaf*and support services; diScHulSffyic^ipresidenH- . 
research and::de'y^c^eh^ Roger B. Edwards, vice president-man'/acsjriog. 

Louis E BurcHT tfirector-Ieal purchasing. Plant locations; 2525 East Marita* Sl, 
Greensboro, N.C. - Major Bov/es, general manager, 3029 Muhammad AE * •* • 

(Mail Box 1018), Louisville, Ky. 40212 - Gene Rains, general manager <M 
Halifax Road, (Mail Box 3200). Danville. Va. 24541 - Lawrence VY. Ammons, 
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: manager. Products: cigarettes, cigars, chewing tobacco. Principal 
scares. (: c2.'9:tes) Kent Rlter, Kent Rlter Box, Kent Filter 100s, Kent III Filter, 
Ker-i FJter :COs (Menthol), Kent 111 100s. Kent HI Box 100s. Kent Golden Lights 
r -ter. Kem Goicen Lights Rlter (Menthol). Kent Golden Lights Filter 100$, Kent 
Gi’Cen Lch:s 100's (Menthol), Newport Filter (Menthol). Newport Lights Rlter 
n/e^xci;. Newport Filter Box (Menthol), True Rlter, True Rlter (Menthol), True 
G>'c Rr.e' Box. tags & 100s, Satin Rlter, Satin filter (Menthol). Triumph Rlter, 
Trjrrpn F.ivr (Menthol), Old Gold Rlter. Old Gold Lights Rlter, Old Gold 
Sraghts. Spring Filter (Menthol). Max filter. Max filter (Menthol), (AH filter) 
<eoi Go'd-n Lights Box 80s, Kent Golden Lights Box 100s, Newport 100s, 
K**pon Box lOCs, Newport Lights 100s, Newport Lights Box 80s, Newport 
jjgms Boa 100s, Newport 25s, Newport 25s & 100s. 

Lockett Tobaccos lnc„ 222 So. First St, Suite 304, Louisville. Kentucky 
4C2C2-125:. Telephone: (502) 562-9283. Telex: 204153. Personnel: William R. 
Meyer, president Plant location: Compagnie Des Tabacs Comme II Faui, P.O. 
Bex 757, Port au Prince, Haiti, category of business: wholesale exporter. 

Park Avenue Tobacco, Inc., 1000 Jefferson Davis Highway, Richmond, Vir- 
oina 23224. Telephone: (804) 233-8106. Telex: 9103805282. Personnel: James 
Do*d, p:iz.der,: and CEO; Roy Jorstad, executive vice president, marketing; 
Isr/ S-'*c’e:cn, director of marketing. (Associated with Reemtsma International 
Hamburg, West Germany). Products: cigarettes. Principal brands: West, 
Asset Del tz. 1776, Knightsbridge. 


PhiSp Morris Companies Inc^, Executive Offices: 420 Park Ave., New York, 
York IC017. Telephone: 212-880-5000. Telex: 212 878-2996. Personnel: 
rlETish Maxwell. chairman of the board and chief executive officer; John A 
president: Hugh Cullman, vice chairman of the board; R. William Mur¬ 
ray. vice carman of the board; James L Ferguson, vice chairman of the board; 
Frark = Pes-dk. vice president-Philip Morris Inc.; president and chief executive 
- PrBo Morris U.S.A.; Philip L Smith, vice chairman of the board; Thomas 
F. AH-snsf^c, senior vice president and general counsel; Stanley S. Scott, vice 
p-esden, elector of corporate affairs; Eugene J.T. Flanagan, vice president 
secretary, arc associate general counsel; William K. Howell, president and chief 
et eojr. e c"cer-M:i.er Brewing Co.; Ehud Houminer, senior vice president, plan¬ 
ar: Wifiar L Campbell, vice president-Philip Morris Inc.; executive vice presi- 
oem m.af<s*jr.c-Phiiip Morris U.S.A.; Geoffrey C. Bible, president and chief 
s“c&r-Ph!;/p Morris International; William J. 0‘Connor, senior vice 
p-ee-zen. acmmistration and human resources; George R. Lewis, vice president 
srd reaswee PrJi.p J. Reilly, president and chief executive Officer-Mission Viejo 
r,5*7/ Gro-„p Inc.; Carlos E. Saiguero, vice president-Philip Morris Inc.; execu- 
tv* vee P r e$icer:-Phi!ip Morris international; R. Nelson Beane, vice president 
ct-z cV-Phifip Morris Companies Inc.; Richard L. Snyder, vice president- 
M.or s me.; executive vice president-Philip Morris international; Hans G. 
Bzzrr. sen-p- vee president, chief financial officer-Philip Morris Companies Inc.; 
Asxarde* nc.tzmsr., associate general counsel; vice president and general 
ccvnsei-Rr. c Morris U.S A; Bruce S. Brown, staff vice president and director, 
leres-fivc Vo r n$ Companies Inc.; Gene A Knorr, staff vice president, Wash- 
reis:crs-=hi:tp Morris Companies Inc.; F. Robert Kurimsky, staff vice 
P'eS’Cent ir formation and communications services-Philip Morris Companies 
v>c.; itofiam C. Smiy, staff vice president and general auditor-Phiiip Morris Com- 
ce*ies *•-•£,: Y/itfiam K. Transue, staff vice president. personnel-Philip Morris 
Companies >c.; Mark A Serrano, vice president-Philip Morris Inc.; executive 
vice p-resxJer:, operations-Philip Morris U.SA; James T. Breedlove, assistant 
sacre^ry. Poiip Morris Companies Inc. Philip Morris U.SA Executive offices 
ar.p officers -sted above with the following additions:. Fred J. Laux, senior vice 
pr?sderiL pe-sonnsf; Albert J. Bissmeyer III, vice president, business develop- 
rrerc VV. JCampbell, senior vice president, plant operations: Vincent J. 
Suocgwato. Jce p-esdent, sales; O. Witcher Dudley, vice, president, leaf; John 
J. S- sen’-or vies president, trade development; Dr. Kenneth S. Houghton, vice 

research and development.' Harry G. Steele, vice president, finance 
etc acTJnssstien; Guy L Smith, IV, vice president, corporate affairs; George 
W.3. Taylor, r.ce president, engineering; James L Thompson, Jr„ vice presi- 
dentmeoa; Horace P. Jones, controller; David Dangoor, vice president, brand/ 
prometo ns; =c*A*:n J. McQuigg, vice president-sales development; Lawrence W. 
Zhs> v t. vice president-field sales. Philip Morris International. Executive offices 
a-*d oncers fisted above with the following additions:. John E Kramer, Jr.; 
cr=c:cr cf i>ance and treasurer; Frank T. Toscano, controller; Elizabeth Butson, 
vice president marketing services; Aleardo G. Buzzi, president, EEC; Dinyar 
D=fvitre. pres dent, PM Asia; Marc Goldberg, executive vice president LA/I; Rich¬ 
ard A Hutcrjnson, Jr„ senior vice president LA/I; Thomas M. Kearns, vice 
president finance^ Lee Poliak, vice president Bernard Beaurpere, vice presi¬ 
dent personnel; Walter Thoma, president EEMA; William H. Webb, managing 
FM Australia; Andrew Whist, vice president, corporate affairs; Martin D.J. 
Bass, vice president international planning. Factory Locations: Richmond Mfg. 
Center-3501 Commerce Road (Mait P.O. Box 26603), Richmond, Va 23234. 
f eiepnone: 604-274-2000. Personnel: W. John Campbell, senior vice president 
c»Jant operations: Ronald A Lively," general manager, manufacturing, Richmond. 
Lour^ie Plant-1930 Maple Street (Mail: P.O. Box 1498). Louisville, Ky. 40201. 
Tei?pnooe; 502-566-1234. Personnel; William R. Moore, general manager, 
manufacturing—Louisville. Cabarrus PJant-3321 Highway 29 South (Mail: Box 
TD93). Concord, N.C. 28025. Telephone: 704-788-5000..Personnel: Newton O. 
Fowler, general manager Cabarrus operations. Research*& Development Cen¬ 
ter-4231 Commerce Road, Richmond.^Va. 23^4 % PersonneI:>D^KemetfifS?‘ 
■ri^jgrdpn;^6cf ^preskfonf;"deveIoprfiont Dr., Thomas S. Osdene, 
Director, sciSice and technology. Products: cigarettes. Principal brands: Marl¬ 
boro. Merit Benson & Hedges 100*s, Virginia Slims. Parfiament Lights, Cam- 
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R.J. Reynolds Tobacco Co., Subsidiary of R JR Nabisco, Inc., Has 2 Operat¬ 
ing Units, R.J. Reynolds Tobacco USA and R J. Reynolds Tobacco International. 

' 401 North Main St., Winston-Salem, North Carolina 27102. Telephone: 
919-777-5000. Telex: 806*483. Cable: use Winston-Salem Address. Personnel; 
EA Horrigan, Jr., chairman and CEO-R.J. Reynolds Tobacco Co.; G.H. Long, 

•, president and CEO-R.J. Reynolds Tobacco USA; F.H.--Christopher; executive 
vice president, manufacturing and techno!ogy-R.J. Reynolds Tobacco Co.; R.A. 
Emken, executive vice president-R J. Reynolds Tobacco USA; R. Angiuoli. presi¬ 
dent. R.J. Reynolds Tobacco USA-sales and distribution; R.B. Beasley, vice 
president, field sales-R.J. Reynolds Tobacco USA; R.E. Clements, vice presi¬ 
dent, leaf buying-RJ. Reynolds Tobacco USAr GV Robel&DiMarco; senior.vice:. 
preskieht.- Jresearch and .devetopment-RJ. Reynolds-Tobacco;; USA; J.B. 
Dempster, vice president, materials managemcnt-R J. Reynolds Tobacco USA; 
Y.W. Ford, Jr., vice president, field sales-RJ. Reynolds Tobacco USA; J.J. 
-Gangloff, vice president finance and chief financial officer-R.J. Reynolds 
Tobacco USA; LAV. Hall, Jr., vice president, marketing deveiopment-R J. Rey¬ 
nolds Tobacco USA; R A Kampe, prosidem-R.J. Reynolds Tobacco Develop¬ 
ment Co.; Clyde W. Fitzgerald, senior executive vice president-RJ. Reynolds 
Tobacco USA C.E. Snyder, vice president, production-RJ. Reynolds Tobacco 
USA; J.R. Trulove, vice president, distribution-RJ. Reynolds Tobacco USA; : 
Victor M. Lynn, senior vice president-business planning-R J. Reynolds Tobacco * 
Co.; Joe F. Morgan, vico president-engineering and facilities development-R.J. 
Reynolds Tobacco Co.; Wayne W, Juchatz, senior vice president and general 
counse»-R.J. Reynolds Tobacco Co.; David B. Fishel, vice president, public rela¬ 
tions; W. Eugene Ainsworth, Jr., vice president, government relalions-R.J. Rey- 
nolas Tobacco USA; M.E. Butcher, assistant manager, leaf processing and 
storage division-RJ. Reynolds Tobacco-USA; Marvin R. Martin, vice president. 
Information resources-RJ. Reynolds Tobacco USA W.G. Enloe, Jr., director, 
purchasing-R.J. Reynolds Tobacco-.USA J-T. Winebrenner, senior vice presi¬ 
dent, marketing-RJ. Reynolds Tobacco USA; D.K. Isbister. vice president, 
manufacturing-R J, Reynolds Tobacco USA; T.J. Sullivan, vice president, trade 
retations-RJ. Reynolds Tobacco USA; KJ. Reiser, group director, purchasing- 
R J. Reynolds Tobacco USA; W.W. Kibler, Jr., group personnel director, opera- 
tions-R. J. Reynolds Tobacco USA; W.E. Mof fitt, personnel director, production/ 
quality assurance-RJ. Reynolds Tobacco USA; D.P. Montgomery, vice presi¬ 
dent manufacturing engineering-R.J. Reynolds Tobacco USA E.N. Monahan, 
vice president, planning-R.J. Reynolds Tobacco USA R-L. Morgan, director, 
quality assurance-RJ. Reynolds Tobacco USA G.T. Baroody, group director, 
marketing services-RJ. Reynolds Tobacco USA; Tom Ogburn, director, pubiic 
relations-RJ. Reynolds Tobacco USA; R.R. Gordon, Jr., vice president, person¬ 
nel; VLM; HildebolL vice president, research and development-RJ. Reynolds 
Tobacco USA; G.W. McKenna, vice president-marketing planning-R J. Reynolds 
Tobacco USA. Products:- Reynolds Tobacco USA manufactures more than 50 
brands in the U.S. It one major tobacco product classification: tigarettes. Ciga¬ 
rettes: Bright 100s (menthol). Camel Regular (non-filter). Camel Filters, Camel 
Filters Hard Pack, Camel Lights, Camel tights Hard Pack, Camel lights 100s, 
Century Filters, Century Filters 100s, Century Lights, & Century Lights 100s, 
Century Lights Menthol 100s, Doral Filter, Doral 100s, Doral Menthol. Dora! 
100s Menthol, Dorat*Ultra Lights 100s, Doral Full Flavor 85s, Doral Full Flavor 
100s, More, More Menthol, More Lights 100$ (box). More Lights 100s Menthol 
{box). Now Filter, Now Box, Now Menthol, Now 100s Filter, Now Filter 100 s Box, 
Now 100s Menthol, Ritz 100s (box), Ritz 100s Menthol (box), Salem, Salem 100s 
(menthol), Salem Lights (menthol), Salem Ughts 100s (menthol), Salem Ultra 
(menthol), Salem Ultra 100s (menthol), Salem Slim Lights 100s (menthol; box). 
Salem Lights 100s (box). Vantage Filter, Vantage Menthol, Vantage 100s, Van¬ 
tage 100s Menthol. Vantage Ultra Ughts, Vantage Ultra Lights 100s, Winston, 
Winston Box, Winston 100s, Winston Lights, Winston Lights 100s, Winston Ultra 
Lights. Winston Ultra Ughts 100s, Winston Lights 100s box, Winston Ughts box. 
R.J. Reynolds Tobacco International, Inc. the international operating unit of RJ. 
Reynolds Tob. Co., a subsidiary of R JR Nabisco, Inc., Reynolds Plaza Complex, 
401 North Main SL, P.O. Box 2959. Winston-Salem, N.C. 27102. Telephone: 
919-777-5000. Telex: 806483 RJRTJI WSL Cable: REYNOLDS WINSTON- 
SALEM. Personnel: Lester W. Pullen, chairman and chief executive officer; 
Lester W. Pullen, chairman and CEO; Dale F. Sisel, president Klaus D. Langner, 
exeuctive vice president; Locke M. Newlin, executive vice president; Edward J. 
Lang, executive vice president; Howard M, Banwell, vice president, marketing; 
Wolfgang D. Dahne. vice president research & development; H. Gene Wick, vice 
president, operations; Charles H. Jennings, senior vice president, human re¬ 
sources; Richard J. Marcotullio. vice president, public affairs; Japp Uittenbbg- 
aard. vice president and chief financial officer. Peter J. Van Every, vice president 
general counsel and secretary. Headquarters and plants worldwide;. RJ. Rey¬ 
nolds Tobacco International, SA. 12-14 Chemin Rieu, 1211 Geneva 17, Swit¬ 
zerland;. RJ. Reynolds Tobacco GmbH, Maria-Ablass Piatz 15, P.O. Box 100 
885, D-5000 Cologne 1, West Germany;. Berlin plant, 12-21 Waldestrasse, P.O. 
Box 22, D-1000 Berlin 51, Germany;. Trier plant, Diedenhofener Strasse, Indus- 
trjegelaride Monaise. P.O. Box 4080, D-5500 Trier, West Germany^ N.V.R.J. 
Reynolds Tobacco/Gosset SA, 6 rue Gabrielie Petit, Straat 6, Bruxelles 1020, 
Belgium;. RJ. Reynolds Tobacco France SA 171, avenue Charles do Gaulle, 
92521 Neuilly-sur-Seine Cedex, France;. RJ. Reynolds Tobacco Espana, SA. 
Ofitina de Representation para Espana, Marques de Villamagna 6-8, 28001 
Madrid, Spain;. Canary-Islands plant, R J. Reynolds Tobacco Company, S.A.E.. 

El Paso, Island of La Palma. Canary Islands. Spain;. R J. Reynolds (Portugai)- 
Empresa Comertia! de Tabacos Lda, rua dos Soeiros no.. 338-4-Esq., 1500 . 
Lisbon, Portugal;. RJ. Reynolds Tobacco (Hellas) A.E.B.E., 2-4 Mesogion Ave., 
Athens Tower ”A”. 5th Floor, Athens 11527, Greece;. RJ.‘Reynolds Tobacco 
B.V., Vreelandseweg 46,1216 CH, Hiiversum, The Netherlands;. RJR Nabisco 


— Cigarette Manufacturers 


DivisioneTaba Cchi S.pA, Via Correggio 19,20149 Milano,Italy;. RJ. Reynolds 
Tobacco A.B., Kanalvaegen 15, S-183 30 TAEBY, Sweden;, RJ. Reynolds 
Tobacco AG Dagmersellen, CH-6252 Dagmersellen/LU, Switzerland;. R.J, 
Reynolds Tobacco Int’l (U.K. office), Del Monte House,-240 London Road, 
Staines, Middlesex TWi 8 4JD, United Kingdom;. RJR-Macdonatd Inc., One First 
Canadian Place, Toronto, Ontario, Canada M5X 1E8.\ Montreal plant, 2455 
Ontario Street East, Montreal. Quebec, Canada H2K 1W3;. Titlsonburg leaf 
processing, P.O. Box 310, No. 3 Highway West, TiHsonburg, Ontario, Canada 
N4G 4H8;. R J. Reynolds Tobacco Co. - Puerto Rico, De Diego Expressway, 
Buchanan Exit State Road 165, GPO Box 3509, San Juan, Puerto Rico 00936;. 
Puerto Rico plant. Highway 3 KM 90.4, 8ox 368, Yabucoa, Puerto Rico 
00767-0070;. RJ. Reynolds Tabacos do Brasil Ltd., Praia de Botafogo228,13th 
Floor. Caixa Postal 62570, 22.257 Rio de Janeiro, Brazil;, Santa Cruz do Sul 
plant, Rua Assis Brasil 983, Caixa Postal 390,96800 Santa Cruz do Sul, Rio 
Grande do Sul, Brazil;. Santa Cruz do Sul leaf processing, BR 471, Distrito 
Industrial de Da. Carlota. 96800 Santa Cruz do Sui, Rio Grande do Sul, Brazil;, 
Fabrica de Cigarriltos El Progreso SA, Amazonas 3123 Via Azuay, Casilla 17, 
Quito, Ecuador;. Guayaquil leaf processing, Fabrica de Cigarrillos El Progreso, 
S.A., Casilla 193 Guayaquil, Ecuador;. R.J. Reynolds Tobacco Co. (H.K.), Ltd., 
7th & 25th Floors. Sun Hung Kai Centre, 30 Harbour Road, Wanchai Hong Kong. 
R J. Reynolds Tobacco Co. Sdn. Bhd., Bangunan British-American, Jalan Se- 
mantan. Damans a ra Heights, P.O. Box 11056, Kuala Lumpur, Malaysia;. Kuala 
Lumpur plant, Persiaran Raja Muda, P.O. Box 37, Shah Alam Industrial Estate, 
Selangor, Malaysia;. RJ. Reynolds Tobacco Australia, Inc., Northpoint, Suite 
2401, Level 24,100 Miller Street. P.O. Box 1325. North Sydney. NSW 2060, 
Australia;. RJ. ReynoIds/M.C. Tobacco Co.. Minami Aoyama 22, Daikyo Bldg., 
3rd Floor, 3-6 Min ami Aoyama 7-Chome, Minalo-Ku, Tokyo 107, Japan. RJ. 
Reynolds Tobacco International (Asta/Pacific), Inc., c/o Thong Huat Importers 
& Exporters Pte. Ltd., Suites 1207-1209,12th Floor, Sbenton House, Shenton 
Way, Singaport 0106, Singapore;. RJ. Reynolds Tobacco International, Inc., cf 
o Bordallo Consolidated Inc., P.O. Box 3237, Agana, Guam 96910. Xiamen 
Cigarette Factory. 18 Hu Yuan Road, Xiamen, People's Republic of China. RJR 
Nabisco China, Sun Hung Kai Centre, 30 Harbour Road, Wauchai, Hong Kong. 
Products: cigarettes, cigars, smoking tobaccos. 

Nat Sherman Company, 711 Fifth Ave. New York, New York 10022. Tele¬ 
phone: 212-751-9100. Personnel: Nat Sherman, chief operations officer; Ron 
Filmore, director of operations. Plant address: 629 W. 54th St, New York. N.Y: 
10019. Telephone: 212-582-0278/9. Manufacturers, Importers, distributors. 
Principal brands: Nat Sherman. Cigarettellos, Cigarettellos Ughts, Cigarettellos 
Filter King, Cigarettellos Filter Queen, MCD, MCD Ughts. Natural Filter. Natural 
Ughts. Slims. Slim Ughts. Clove, Mint, Virginia Circles, Virginia Circles Filter. 
Virginia Circles Lights. Havana Ovals, Havana Rounds Filter, Havana Rounds 
Ughts, Turkish Ovals. Turkish Bounds Filter, Turkist Rounds Ughts, Phantom 
Fitter, Jubilee Lights-Gold Filter Tips, Casinos, Cigarettellos Long Filter Tipped, 
MCD Doubles Filler Tipped, Fantasia Gold Filter Tipped, Casinos “333” Filter 
Tipped, #164 Non-Filter. 

Tobacco Exporters International (USA) Ltd., 2280 Mountain Industrial Boule¬ 
vard, Tucker, Georgia 30034. Telephone: 404-493-1469. Telex: 261394 
TEIAUR Cable: EDGEWORTH ATL. Importers and distributors of cigarettes. 
Principal brands: Dunhtll, Craven ”A”, Rothmans. St Moritz. 

West Park Tobacco, Inc^ 1100 Jefferson Davis Highway, Richmond. Virginia 
23224. Telephone: 804-233-5300. Telex: 510100 3438 (WESTPARK RIC). Per¬ 
sonnel: Peter Kortemeyer, president (Associated with Reemtsma International 
GmbH, Hamburg, West Germany.). Products: cigarettes. Principal brands: West, 
Delta, 1776, Knightsbridge, Astor. 
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*31-336 4616654 Toozcco Product 


BRITISH AMERICAN TOBACCO CO LTD GB 

“IS S BTSSSS"*"— 

s ss 

Wrapping , 

364*552 S ApParatus For Monitoring Particulate Material 

Cigarette Manufacturing Machines 

40o-103 43824o5 Pneumatic Transportars 

493^3° 11*1III ZV? 0 *. Of Oxygenated Ambroxides 
93 1? w Tobacco-Smoke Filters 

43 4578053 Tobacco-Smoke Filters 


BROWN & WILLIAMSON TOBACCO CORP 

4622875 System And Process For Sorting And Opening 
Packages 

4630619 Process For Treating Tobacco 

Process And System For Making A Blended 
Tobacco Product 

4582070 Tobacco Treating Process 
Cigarette Filter 
Cigarette Fitter 
Cigarette Filter 
Cigarette Filter 

Tobacco Smoke Mouthpiece And Method Of 
Making Same 

Cigarette Having A Mouthpiece And Method 
Of Making Same 
Cigarette Filter 

Adapter For A Package Dispensing Machine 


83-60 

4622875 

131-296 

4630619 

2S7 

4566468 

303 

4582070 

336 

4580564 

4582072 

4608999 

4611607 

4617946 


4620557 

339 

4565015 

221-199 

4583657 


“^JAPAN TOBACCO & SALT PU8LIC CORP THE JP 


34-31 

4587743 

46 

4578878 

53-529 

4631904 

575 

4616475 

74-57 

4592244 

131-94 

4574817 


4619277 

297 

4605016 

317 

4566471 

* 198*399 

4630724 

241-30 

4627577 

* 37 

4632318 

384-13 

4571011 

493-49 

4575368 

164 

4581004 

568-384 

4609764 


Method 01 Controlling Temperature Of Drying 
Machine 

Tobacco Orying Machine 

Apparatus For Compressing Cigarettes 

Package Forming Apparatus 

Device For Reriprocally Driving A Shaft 

Cork Kr.ife Cleaning Apparatus 

Tobacco Fitter Tip Attaching Apparatus 

/P/Process For Preparing Tobacco Flavoring 

Formulattons/CoW Water Extraction Of Leaves 

Mixed With Glycerol 

Cutting Apparatus 

Method And Device For Forming A Row Of 
Fitter-Tip Cigarettes 

Flow Control System In Shredding Machine 
Knife Feed System In Rotary Drum Cutter 
Oil Seaioa Bearing For Axially Recipfocaling 
Shaft 

Method And Apparatus For Making Fitters 
Paper Pressing Device For An Arbor Turret 
Packaging Machine 

/P/Process For Convening Inactive-Type 
Stereo*somers In Synthesized Serricornin Into 
Active-Type Stereoisomer/Chromatography, 
Racerrw'zation, Epimerization 


JAPAN TOBACCO INC JP 

’ 131-109 4607645 Shredded Tobacco Supplying Device For 
Cigarette Making Machine 
336 4583560 Tobacco Smoke Filter 
19B-419 4614263 Cigarehe Arranging Apparatus 
493-84 4605390 Packing Container Forming Apparatus 


/ 


PHILIP MORRIS INC 


53-148 

4571S17 

131-79 

4619276 

64 

4557502 

4532705 

94 

4595257 

275 

RE320S5 

276 

4592373 

260 

4595027 

291 

4574819 

297 

4555426 


<626947 

308 

4556469 

309 

<507645 

336 

<570645 

450C027 

<521293 

355 

4625737 


4532131 

361 

4565016 

365 

4574821 

206-251 

4588061 

263 

4570790 

267 

<565605 

414-786 

<592638 

493-381 

4562507 

544-357 

<620004 

406 

4556613 

546-281 

4590278 

549-375 

<575465 

560-60 

4607118 

562-577 

<$12391 


Apparatus For Packing Oval Cigarettes 

/M,P/Tobacco Processing/Applying Liquid 

Foam To Tobacco 

Tobacco Trimmer Device 

Slitter Knife Advance Unit And Method Of Use 

Method And Apparatus For Tipping Smoking 

Articles 

/C,P/Cooked Flavors For Smoking Products/ 
Cigarettes 

Smoking Compositions/Heterocycli-Hydroxy 
Substituted Carboxlytc Acid Derivative As 
Flavor Additive 

Rod Weight Control For A Cigarette Making 
Machine 

/M.P/Process For Increasing The Filling Power 
Of Tobacco/Spraying With Supersaturated 
Catoum Citrate Solution 
/P/Tobacco Treatment/Removaf Of Potassium 
Nitrate From An Aqueous Extract And 
Replacing With A Potassium Salt; Nontoxic 
Process For Modifying The Flavor 
Characteristics Of Bright Tobacco 
/P/Process For Disstmitatory Denhnficalion Of 
Tobacco Materiats/Jncubation, 
Microorganisms* Vacuum 
/P/Process For Modifying The Smoke Flavor 
Characteristics Of Tobaecc/Pressunzed 
Heating With Ammonia 
Filter Cigarette 

Cigarette And Method Of Making It 
Fitter Cigarette 


Foamed, Extruded, Tobacco-Containing 
Smoking Article And Method Of Making The 
Same 

Foamed. Extruded, Coherent Multistrand 
Smoking Articles 

Expanded Web Of Sheet Msterial And Method 
Of Making Same 

Expanded Wrapper And Smoking Articles 
Including Same 

Folding Carton And Blank Therefor. For 
Cigarettes 

Folding Carton And Blank Therefor, For 

Cigarettes 

Cigarette Pack 

Process For Removing Covering Material 
From Tobacco Bates 

Apparatus For Manufacturing An Expanded 
Web Of Sheet Msterial And A Composite 
Expanded Web 

/C.P/Potyheterocyctic Compounds/Pyrazine 
And-Or Pyridine Derivatives, Smoking 
Ftavorants 

/C/1 -PyrazinyM -Propanone Derivatives Useful 
As Ftavorents in Smoking Compositions 
/C/Nicotine Analogs/Cotinine, Insecticides 
/C/Smoking Compositions Containing A 
Dicarbonate Ester Flavoranl-Retease Additive/ 
Dioxane 

/C/Flavor-Release Beta-Hydroxy-Ester 
Compositions/Pyrolysis Products For Flavor 
And Aroma 

/P/Preparation Of Oxycartooxyflc Adds 


REYNOLDS. R J TOBACCO CO 

53-377 4612752 Carton Flap Folding Assembly For Cigarette 
Cartons 


131-77 

327 


336 

359 

211-153 

236-44 

356-439 


45S5024 Segmented Cigarette 
4597396 Farmer’s Bale Delaminator 
4628948 System, Apparatus. And Method For Preparing 
A Quantity Of Tobacco For Primary Processing 
4576187 Variable A* Dilution Cigarette Filter 
4596259 Smoking Material And Method For Its 
Preparation 

4603782 Adjustable Shelf Assembly 
4627568 Moisture Eliminator For Air Washer 
4589775 Apparatus And Method For Accumulating And 
Measuring Sidestream Smoke Produced By A 
Smoking Material 


/ 

V 


ROTHMANS OF PAU MAIL CANADA LTD CA 
13M09 4627447 Tobacco Winnowing Method And Apparatus 
300 4567903 Formation Of Tobacco Material Blend 
312 4566470 Tobacco Leaf Processing 


f 


Source: https://www.industrydocuments.ucsf.edu/docs/kfkl0000 
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R. J.R 

84 85 

86 

LORILLARD 

84 85 86 

J. 

84 

T.S. 

85 

86 

CHEMICAL 

analytical 

synthesis 


1 


2 

2 

3 

ALKALOIDS 


2 


1 

1 

2 

TOBACCO 

CHEM. 

1 2 



1 

1 


SMOKE 

chem. 

odor/taste 

s' 

1 


5 

6- 

4 

FIRE 

SAFETY 



1 




PSYOLOGICAL 

RESPONSES 


1 





BIOLOGICAL 

ACTIVITY 



1 

3 

13 

14 

BIO-TECH 


2 


2 

17 

10 

FILTRATION 



1 

1 



PROCESSING 





3 


PRODUCT 

TESTING 

2 







2 2 

7 

111 

15 

43 

33 


Source: "Comp Database/' Charity McDonald (600/700 systems 
do sys:database comp.) 


B & W 
84 85 


1 


1 


86 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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PATENTS ASSIGNED TO MAJOR CIGARETTE PRODUCERS 


LEGEND: tobacco patents (class 131)/total patents issued 


COMPANY 

1985 

1984 

1983 

1982 

1981 

1980 

B&W 

20/28 

10/12 

6/7 

■ 12/16 

7/9 

4/6 

RJR 

8/20 

2/6 

2/4 

1/5 

2/8 

0/2 

PM 

26/35 

14/21 

14/19 

18/33 

19/25 

7/21 


OTHER COMPANIES LISTED UNDER CLASS 131- TOBACCO PATENTS INCLUDED: 
HAUNI, MOLINS GD AND IFF IN ADDITION TO THOSE LISTED ABOVE 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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PHILIP MORRIS, INC.'S 

NORTH AMERICAN TOBACCO COMPANY COMPETITORS 
AND THEIR SUBSIDIARIES 


AMERICAN BRANDS INC. (formerly American Tobacco Co.) 


Subsidiary 


Product/Service 


ABCO Inc. 


solid waste incineration 


Acme Visible Records, Inc. - storage and retrieval systems 

Achushnet Co. - TITLEIST golf balls, other golf products 

and equipment, 

PINNACLE products, 

FOOT-JOY, Inc. - golf shoes, gloves 
street shoes and footwear for other sports 


Beam (James B.) Distilling - JIM BEAM bourbon whiskey 

BEAM'S CHOICE bourbon whiskey 
NATIONAL DISTILLERS AND CHEMICAL CO. 


^Buckingham Corp. - importers of CUTTY SARK scotch 

Case (W.R.) & Sons Cutlery 


Franklin Life Insurance - individual insurance policies - life, 

home, auto, etc. 

Gallaher - a tobacco unit - B&H SPECIAL FILTER 

SILK CUT 
OLD HOLBORN 


Golden Belt Manufacturing Co. - foil laminating operation 


Jergens (Andrew) - 


Marvel Lighting Co. 
Master Lock Co. 


JERGENS soaps and lotions, 

GEE, YOUR HAIR SMELLS TERRIFIC shampoo 
and conditioner, 

BARBIE toiletries for children, 

NATURE SCENTS soap, 

WOODBURY soap 

incandescent and fluorescent lamps 


National Distillers and Chemical Corp. 

MCM Products Inc. - cutlery, electrical and incandescent 

lights, office and auto repair products 

Pinkerton's Inc. - security service 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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Southland Life Insurance Co. - group and individual insurance policies - 

life, health and disability 

cookies and crackers - 
CHEEZITS, ■ 

HI HO, 

KRISRY, 

HIDROX 

staplers, fastening tools, chemical 
adhesives, specialty items for the 
automotive industry and industrial 
fastening devices 

Wilson Jones Co. - business books 


Sunshine Biscuits - 


Swingline - 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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BROWN & WILLIAMSON INDUSTRIES (formerly Brown & Williamson Tobacco Corp.) 


Subsidiary 
Aleutian King Crab 
*Gimbels - 
*Kohl Corp. - 

Saks-Fifth Avenue - 
Sea Pass - 
*Vita Foods - 


Product/Service 

largest processor of Alaskan crab meat 

department stores 

a supermarket, drugstore, bakery, 
department store, liquor and thrift 
store chain in Wisconsin and Illinois 

department stores 

frozen seafood plant 

packer and importer of gourmet foods 
including caviar, sardines, kosher foods, 
maraschino cherries. 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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IMASCO LTD. (formerly Imperial Tobacco Co. of Canada) 

Subsidiary Product/Service 

Burger Chef 

Fast Food Merchandiser's Inc. 

Hardees 

Imperial Tobacco Products - cigarettes and cigars - 

DuMAUIER 

PLAYERS 

Koffler Stores - drugstores and drycleaning outlets 

People's Drug Stores 

*Progresso - PROGRESSO frozen and canned foods 

Shopper's Drug Mart - Canadian based drugstore chain 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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*LIGGETT GROUP, INC. {formerly a division of Grand Metropolitan Ltd.) 


Subsidiary 


Product/Service 


Allen Products - AI*PO dog food, 

biscuit snacks for dogs - 

LXV-A-SNAPS, 

BEEF-SNAPS, 

CHICK-N-SNAPS 


*Aus.tin-Nichols - 


*Brite Industries, Inc. - 
Carillon Importers, Ltd. - 


Earl Grissmer - 


Eilebrecht Zigaretten - 
Leach Industries, Inc. - 
Mercury Mills - 

*National Oats, Inc. - 


importer, bottler, rectifier and 
distributer of alcholic beverages - 
WILD TURKEY bourbon whiskey, 

GRANT'S Scotch whiskey, 

METAXA Greek brandy, 

CAMPARI Italian apertif, and others 

watchbands 

import GRAND MARNIER, 

BOMBAY gin, 

BOMBAY vermouth and 

a variety, of wines, brandies and cordials 

BLUE LUSTRE household cleaning products - 
carpet shampoo, furniture polish, 
upholstery cleaner, vacuum cleaner bags, 
glass cleaner 

W. German cigarettes and cigars 

wholesale liquor distributor 

prepackaged room-sized rugs sold in major 
retail stores 

packaged cereals - 
CREAM OF OATS, 

INSTANT CREAM OF OATS, 

3 MINUTE CEREALS, 

3 MINUTE POPCORN, 

CORNCO animal foods 


Paddington Corp. - exclusive importer of J&B scotch whiskey 

Pepsi-Cola Bottling Co. Inc. 

Western Dairy Products - importer and producer of dairy products 


Source: https://www.industrydocurnents.ucsf.edU/i/cs/kfklOOOO 
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LORILLARD CORPORATION (formerly Lorillard Co.) now a division of Loew's 
Theatres f Inc. 


Subsidiary 


Product/Service 


Golden Nuggett Candy Co. 


*Reed Candy Co. - 


XiOOK candy bars, 

BIG HtJNK candy bars 

(distributed primarily west of Mississippi) 
REED hard candy 


*Schenley Industries, Inc. 


ANCIENT AGE, 

2.W. HARPER, 

SCHENLEY RESERVE, 

DEWAR'S WHITE LABEL scotch 



Source: https://www.industrydocuments.ucstedu/docs/kfklOOOO 
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RJR NABISCO (formerly R.J. Reynolds Industries Inc.) 


Subsidiary 


Product/Service 


Archer Inc. 


aluminum foil and packaging 


Artistic Manufacturing Corp. - ribbons, bows, gift wrap and foil 


★Bear Creek Corp. - mail-order sales of fruit, gourmet food 

and garden plants through HARRY & DAVID 
and JACKSON & PERKIN'S catalogs 


Del Monte Corp. - DEL MONTE fruits, juices, and vegetables, 

★CANADA DRY ginger ale, club soda and 
mixers, 

MORTON'S frozen foods, 

BRER RABBIT molasses, 

MY-T-FINE pudding, 

COLLEGE INN broth, 

DAVTS baking powder, 

VERMONT MAID syrup, 

PATIO Mexican food, 

ORTEGA foods, 

CHUN KING Oriental foods 


Filler Products, Inc. - snack foods - KORN KDRLS 

★Filmco, Inc. - vinyl packaging films used to wrap meats 

and produce in grocery stores 


Fresher Cooker, Inc. - fast food restaurant chain located in 

(renamed Cooker Concepts Inc.) Florida featuring non-fried light menus 


★Heublein - 


★Kentucky Fried Chicken 
Nabisco Brands, Inc. - 


A-l steak sauce, 

ALMADEN VINEYARDS 
GREY POUPON mustard, 
alcoholic beverages including: 
SMIRNOFF'S vodka, 

JOSE CUERVO tequila, 

INGLENOOK wines, 

NAPPA VALLEY wineries, 

DON Q rum, 

BLACK VELVET CANADIAN whiskey, 
POPOV vodka, 

RELSKA vodkas, 

LANCERS«wines, 

HARVEYS BRISTOL CREAM sherry, 
HEUBLEIN cocktails, 

VALBON French table wines 


OREO cookies. 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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NILLA WAFERS, 

HONEY MAID graham crackers, 

PREMIUM saltines, 

PLANTERS nuts, 

ALMOST HOME cookies, 

CHIPS AHOY! cookies, 

NUTTER BUTTER peanut butter cookies 
SHREDDED WHEAT cereal, 
many other cookies, crackers, and 
cereals 

HOME HEARTH bread mixes. 

Pacific Hawaiian Products Co. - HAWAIIAN PUNCH beverages 

Skolniks Bagel and Bakery Restaurants 

*Sunkist Soft Drinks, Inc. - SUNKIST beverages 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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U.S. TOBACCO CO. 

Subsidiary 
Bon-Vin, Inc. - 
Circus Foods, Inc. - 
Lummis & Co. - 
Hastercraft Pipes - 

National Pencil Co. 

- National Tobacco Co. Ltd. 
Ste. Michelle Vintners - 


I 

| Tuckersharpe Pen Co. - 

r W.H. Snyder and Sons, Inc. - 


Product/service 

distributor of expensive wines 

CIRCUS canned nut products and candy bars 

canned and packaged nuts, peanut butter 

imported pipes and specialty smoking 
articles 


STE. MICHELLE premium brand wines, 
generic brand wines, grape and berry 
wines, dessert wines - port and sherry, 
POMMERELLE wines, 

GRANADA wines, 

HADASSIM ko she red wines 
HERZYL koshered wines 

writing instruments and desk sets 

HOUSE OF WINDSOR cigars, 

MARK IV cigars, 

BAHAI cigars 
and other brands 


i 


* See attached page for corporate transactions 


i 



I 

* 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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CORPORATE TRANSACTIONS 

Buckingham Corp. was sold to BEATRICE FOODS 
Gimbels was sold to ALLIED STORES CORP. 

Kohl Corp. was sold to GREAT ATLANTIC & PACIFIC TEA CO., INC. 
Vita Foods was sold to DEAN FOODS INC. 

Progresso was sold to OGDEN CORP. 

Liggett Group, Inc. was sold to LE BOW INDUSTRIES INC. 

Austin—Nichols was sold to PERNOD RICARD OF PARIS 
Brite Industries, Inc. was sold to GARSTAN INC. 

National Oats, Inc. was sold to CURTICE-BURNS INC. 

Reed Candy Co. was sold to LAURA SECORD CO. 

Schenley Industries, Inc. was sold to RAP ID-AMERICAN CORP. 
Bear Creek Corp. was sold to SHAKLEE CORP. 

Canada Dry was sold to CADBURY SCHWEPPES P.L.C. 

Filmco, Inc. was sold to ENVIRODYNE INDUSTRIES INC. 

Heublin was sold to GRAND METROPOLITAN P.L.C. 

Kentucky Fried Chicken was sold to PEPSICO INC. 

Sunkist Soft Drinks, Inc. was sold to CADBURY SCHWEPPES P.L.C. 


Source: https://www.industrydocuments.ucsf.edu/docs/kfklOOOO 
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